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This year, we pledged to serve kindness in 
the spirit of 'Roshan Har Qadam'. The 
'Pledge for Kindness', established by 

Soneri Bank, strives to encourage 
positivity and progress through serving 
humanity. The Bank made it a point to 
support this cause and collect as many 

pledges as possible. The Pledge for 
Kindness initiative contributes to many 

healthcare, educational, and women 
empowerment initiatives that have a 

long-term impact on society.
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Hi Sonerians,

We are delighted to present the Roshni Newsletter for 2021. We hope this edition finds you safe and 

well. We have tried our best to bring all the important achievements and highlights of the year to you, 

so that we can all stay abreast with the Bank’s advancements and feel proud to be a part of the 

organisation. While the year has been hard for all of us due to the frequent lockdowns and health 

concerns, we are proud of how hard we have worked and how far we have come as an organisation. This 

volume includes business updates, key performance highlights and new developments that the bank 

has undergone during the year 2021. Soneri Bank has made some remarkable achievements and we 

really hope that we continue to achieve new milestones, while setting higher benchmarks and creating 

greater possibilities. We thank everyone who participated in this edition and we encourage you to keep 

sharing your stories and ideas with us, so we can improve and achieve bigger and better things as a 

team. Let’s look forward to creating a better space for people and continue directing our efforts 

towards providing financial freedom to stay Roshan Har Qadam.

Editor: Sanya Shahid
Head of Marketing

Sub-Editor: Kisa Mirza
Assistant Marketing Manager

Marketing Team:

Shahmir Khan

Marketing Manager

Anwar Hussain Hameed

Marketing Service Manager

Mashood Channa

Marketing O�cer

Editor’s Note



BUSINESS UPDATES
Soneri Bank's success stories from the year 2021 are 

highlighted. As always, Soneri Bank has worked hard to 
develop and encourage its employees, while offering 
the best available financial solutions to its customers.
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SONERI YOUNGSTERS ACCOUNT

One of the best ways parents can teach their children about money and financial literacy is to encourage 

them to open a Savings account. Soneri Youngsters Minor Savings Account is a new addition to Soneri Bank’s 

product suite. Ideal for children who have outgrown moneyboxes, but are not old enough for a full-fledged 

Savings account. The account will help the children obtain their first debit card and take their first step 

towards financial independence. The account offers numerous free benefits including a letter of thanks 

bundled with a welcome pack in a branded Youngsters envelope. This kids-centric account is designed to 

contribute and strengthen Soneri Bank’s customer relationships. So far in this league, our top performers have 

been:

Mian Asif Iqbal
GM South-I  with the highest number of 

Youngsters relationships, 150+. More than 50% 
of the entire CRBG Youngsters contribution.

Syed Sameer Irfan
RH Shahrah-e-Faisal & Societies

Aamir Anwer
Area Manager AKU, Karachi

Sarfaraz Sher Ali
Branch Manager, Buhara Branch – Distt. Thatta

TOP PERFORMERS

BANKING
ON FUTURE
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SONERI LADIES
FIRST ACCOUNT
Launched in September 2020, Soneri Ladies First Account is an effort towards building an inclusive and 

growing financial sector. This account targets all females who are eligible to open a bank account. At Soneri 

Bank, we strive to offer a vibrant range of products and services to exceed our customers’ expectations. The 

entire Soneri team has made its performance stand out with this enriching addition to our product line. Soon 

after its launch, the product had a deposit base of PKR 500 million. In terms of volume, Central-I is currently 

in the lead, followed by South-I. The North makes the most contribution in terms of new-to-bank ladies’ 

accounts. Soneri Ladies First Account's development continues to be fuelled by the efforts of branch sales 

teams. Soneri Ladies First Account's core objective is to strengthen gender diversity in financial institutions 

by empowering and enabling women in our society who are self-assured and looking for a suitable financial 

management service.
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Soneri Bank is proud to have been awarded the prestigious Certificate of Merit in the Banking category for the 
Best Corporate Report 2020 Awards. The awards are presented jointly by the Institute of Chartered Accountants 
of Pakistan (ICAP) and Institute of Cost and Management Accountants of Pakistan (ICMAP).

Since 2000, the Corporate Report Awards are presented annually encouraging organisations to be 
transparent when drafting their annual reports in accordance with best international practices. Soneri 
Bank Limited won the prize in the banking category and it reflects the Bank's commitment towards 
effective corporate governance and projecting reliability, responsibility, and transparency in its 
communications.

Soneri Bank’s 2020 report proved to be an award-worthy project and reflected the organisation as a 
transparent, accountable and progressive Bank. The Bank is dedicated to reforming Pakistan's financial 
structure, aspires to continue growing and accomplishing bigger milestones as a team in the days ahead, 
to get a greater reputation in the banking sector.

SONERI BANK SECURES  
CERTIFICATE OF MERIT 
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Pakistan's economy is based on agriculture. It 
generates about 20% of our GDP while also 
providing food and raw materials to a large 
number of SMEs. Approximately 60% of our 
population is directly employed in agriculture as a 
mean of subsistence. Soneri Bank is committed to 
serving the agriculture community to fulfil their 
credit needs for working capital as well as 
development purposes through its designated 
branches for Agri Credit. The list of these 
Branches is available on our website along with 
contact details and dedicated staff equipped with 

Agri products knowledge is there to help, guide 
and serve the agricultural community. We have a 
wide range of Agriculture Products matching all 
types of credit needs of the farmers that help to 
improve their productivity and to uplift the Rural 
Economy in line with SBP as well as Govt. of 
Pakistan Vision. In the recent Prime Minister 
Kamyab Jawan Scheme, SNBL has also 
contributed by disbursing several Tractors to 
Young Farmers on subsidised rates. Some pictorial 
memories while delivering such tractors to Agri 
Customers:

SONERI
AGRICULTURE

Glimpse of Tractor Delivery to Farmer - Soneri Bank Ltd. Golarchi Branch

Tractor Financing Under YES Program
Soneri Bank Ltd. Khanewal Branch

Tractor Financing Under PMKJ-YES Program
Soneri Bank Ltd. Muza�argarh Branch
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On 08th June 2021 Mr. Aamir Nawaz, Group Head 
of Internal Audit and RAR, invited Mr. Muhtashim 
Ahmad Ashai, President & CEO, and Mr. Amin A. 
Feerasta, Deputy CEO, to visit the audit office 
(COK Karachi) to provide guidance and support. 

During this visit the audit team met  the 
President/CEO and Deputy CEO and outlined 
their respective roles.

Mr. Muhtashim Ahmad Ashai recommended the 
auditors continue to improve the audit's overall 
quality. He stated that, given the recent addition of 
the Head of Internal Audit, he anticipates the 
department's smooth advancement. He further 
emphasised the importance of continual onsite 
monitoring using the Bank's multiple 
system-based MIS and praised the Bank's new 
initiative to invite senior management for a staff 
meet, which reflects their urge for improvement in 
audit excellence.

Mr. Amin A. Feerasta, underlined the need for 
auditors to learn new skills and techniques for 
improved audit results. He stressed the audit team 
to develop a long-term strategy, advised them to 
concentrate on branch expenditure optimisation. 
He further expressed his satisfaction with the 
overall performance of audit.

On 08th June 2021 the audit staff’s meeting was 
arranged with CFO – Mr. Mirza Zafar Baig, Head 
Treasury, FI, PRI & Capital Market – Mr. Shahid 
Abdullah and Head of HR, Legal & General 
Services – Mr. Muhammad Merajuddin Ahmed. The 
meeting was part of an initiative to create better 
synergy and liaison with other groups/divisions. 

Mr. Aamir Nawaz, Head of Internal Audit and RAR, 
introduced the audit team to the group heads and 

explained their responsibilities. Auditors have 
been advised to understand the business of the 
audited entity rather than focusing solely on 
highlighting observations and preparing audit 
reports.

Mr. Mirza Zafar Baig stressed the significance of 
coordination, discussions, and meetings with the 
auditee during an audit.

During the audit, Mr. Shahid Abdullah encouraged 
the audit team to meet with the group heads. He 
also stated that internal controls in the area of 
treasury have significantly improved over the last 
few years and that the shortcomings previously 
raised by auditors have mostly been addressed. 

On 1st July 2021 meeting of audit staff was 
arranged with Head CRBG - Mr. Abdul Aleem 
Qureshi.

Head CIBG - Mr. Muhammad Qaisar, Head of 
Islamic Banking - Mr. Mohammad Amin Tejani, 
Head of Products & Consumer Banking - Mr. 
Shahpur Ahmad, Head of Branch Banking 
Operations – Mr. Rizwan Zafar, Head of 
Administration – Mr. Ali Karimjee, Head of HR, 
Legal & General Services - Mr. Muhammad 
Merajuddin Ahmed, Mr. Aamir Nawaz, Head of 
Internal Audit and RAR, introduced the audit team 
to the group heads and explained their 
responsibilities. He also mentioned that as we've 
invited all of the business group heads, their input 
will be crucial. Mr. Aamir also acknowledged the 
growth of the Bank’s business with the support of 
business group heads and their team.

Mr. Abdul Aleem Qureshi appreciated the audit 
team's initiative to invite and meet with the group 
heads. He proposed that when drafting audit 
concerns, auditors bear business aspects in mind. 
Mr. Aleem also recommended that audit team and 
executives meet with CRBG General Managers 
every quarter to review significant violations. Mr. 
Muhammad Qaisar stated that he is satisfied with 
Internal Audit's overall role and recommends the 
business team to collaborate with the auditors. He 
also said that for every business transaction, we 
require the assistance of other functions such as 
operations, compliance, and audit.

INTERNAL
AUDIT INITIATIVE
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Mr. Amin Tejani inquired the audit team if it is 
possible to provide the schedule of audits in 
advance to the branches for better coordination 
and managing the list of audit requirements. The 
audit team responded that the surprise element 
for branch audits is of utmost importance 
especially for checking cash and related areas.

Mr. Shahpur appreciated the audit team's open 
mind, along with their suggestions and value 
additions. In general, an audit report must be 
structured in a way that encourages the auditee to 
take initiatives rather than dreading future 
reprimands.

Mr. Rizwan discussed three aspects with the team. 
First being previous audit issues, which have been 
considerably resolved. Second was the 
standardisation of risk rating. The audit team has 
mentioned that they have updated their depository 
for standardisation of risk rating and the results can be 
witnessed in 2021. Third, the overall branch audit 
grading should not be assigned exclusively based on 
the number of observations.

Mr. Ali Karimjee informed that he recently joined and 
has the knowledge that his area of audit has just 
concluded. He mentioned that he will review the report 
and will discuss it with auditors for resolution. Internal 
Audit and RAR Group staff appreciated the group 
heads for accepting the invitation and providing their 
valuable feedback and recommendations to the audit 
team. They also assured to continue conducting such 
meetings with other group heads and senior 
management to improve liaising and performance.
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In order to boost remittances at the SNBL location and incentivise the branches, PRI Business team, in 
collaboration with Marketing team, launched the "Soneri Fast Remittance Campaign" for a period of 
six-month which commenced from 15th April and ended on 14th October. Branches were grouped into 
six categories according to their potential for remittance-rich regions.

The incentive amount was as follows for each category. 

Each branch was given the targets for eligibility of rewards, due to overwhelming response, PRI business 
team decided to extend the duration of the campaign from six months till 8 months. This extension 
resulted in 88 branches successfully meeting the targets and being eligible for the rewards and reflecting 
an overall 20% growth in business.

SONERI MEHNAT
WASOOL REMITTANCE

1. Falcon Force 2. Markhor Warriors 3. Wolf Pack

4. Black Bears 5. Shark Squad 6. Cheetah Coalition 

1st Prize Cash Reward 50,000
2nd Prize Cash Reward 40,000
3rd Prize Cash Reward 30,000
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What is RCA

The Institute of Internal Auditors (IIA) defines RCA as the 
identification of why an issue occurred rather than just 
identifying or reporting on the issue itself. In this context, 
an issue is defined as a problem, error, instance of 
non-compliance, or missed opportunity. RCA benefits the 
Bank by identifying the underlying cause(s) of an issue. 
This approach provides a long-term perspective for  the 
improvement of business processes. Without the 
performance of an effective root cause analysis and the 
appropriate remediation activities, an issue may have a 
higher probability to reoccur. RCA helps prevent 
additional rework and proactively addresses future 
recurrences of the issue(s).

Approach used to ascertain Root Cause:

• Discussions with the staff who identified the issue

• Discussions with the auditee

• Review of supporting documents

• Discussions with those responsible for preparation of SOPs and training

• Analysis of data collected

• Discussion with controlling function

It is important to ask (others and yourself) ‘why’, to drill down to the real root cause. The process is 

sequential, and each question forms the basis of the next question.

An effective RCA exercise will:

• Not seek to establish a blame culture

• Not accept superficial answers about why things went wrong

• Not accept pre-assumed concepts/perceptions

• Identify root causes linked directly to one or more review findings

• Feed into an action plan to remedy the identified root causes with clear responsibilities and a 

 feeling of ownership of the actions

Potential RCA (non-exhaustive list)

• Competencies of staff/training deficiency

• Experience of staff/lack of clarity of responsibilities

• Shortage of staff/excessive workload

• Shortage of time/system unavailability

• Lack of awareness clarity of SOPs/Policies/Regulations etc.

• Non-availability of processes

• Failure to consult with supervisors when appropriate. 

• Lack of monitoring/supervision at branch and controlling level (like ROM/RH)

• Non-monitoring of GLs, etc.

ROOT CAUSE
ANALYSIS REVISED
Benefits of Having a ROOT CAUSE ANALYSIS 
(RCA) Approach



EMPLOYEE
RECOGNITION

We congratulate our employees at Soneri Bank for 
making our organisation as powerful as it is. Thank you for 
demonstrating how talent combined with hard work can 
shine. Your consistently outstanding performance is an 

inspiration to all of us!
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Since 2017, I've been working as a messenger for 
Soneri Bank. I was assigned to the HR Learning and 
Development Department. Tarfa Pasha, my 
Department Manager at the time, was a very humble 
and supportive individual. He provided me with 
numerous opportunities to learn and grow and always 
backed me up in my efforts to complete my degree. 
He was an inspiration to me, and it was thanks to his 
help that I was able to complete my Bachelor's degree.

After that, Ma'am Saman Abbasi was hired as the Head 
of Learning and Development. Tarfa Pasha told her 
about me and how I was juggling my work and 
education. She urged me to complete my degree. 
Soon afterwards, Tarfa Pasha resigned from Soneri 
Bank and was replaced by Safiullah Sir. He really 
mentored me, and I finally completed my Bachelor's 
degree in 2018.

Sir Safiullah and Ma'am Saman Abbasi advised me to 
apply for the Trainee Officer batch, and I cleared the 
written test and panel interview and was shortlisted for 
the post of CSO Batch 2019. I attended various training 
sessions and cleared the Trainee Officer batch's final 
test with flying colours.

After completing my training, I was assigned to the 
Main Branch in Karachi, where my Line Manager 
placed me in the Account Opening Department.  
There I began working as an Account Opening Officer 

with Asma Waseem. She 
was quite encouraging 
and supportive throughout 
my learning process and 
helped me gain confidence. 
She has always been there 
for me, resolving all issues and teaching me how to deal 
with all the situations.

In 2016, Asma Waseem was promoted as Counter 
Service Manager. In 2021, with their support and 
leadership, I was promoted to Officer Grade II. I feel 
lucky to have worked with so many supportive 
colleagues and Line Managers like Saleem Sultan 
(BOM) and Sohail Mussarrat Siddiqui (RH).

I will continue to give my best in the future and 
perform my duties in a better and more dedicated 
manner.

Regards ,

MUHAMMAD IJAZ 
COUNTER SERVICE OFFICER 

MAIN BRANCH KARACHI 

In 2015, I started working at Soneri Bank as an Office 
Boy. I was assigned to the Training Centre in Lahore's 
Johar Town. My qualification at the time was F.A.

People of merit and reputation would come to 
conduct lectures, and bank executives and trainees 
would attend the sessions, there was also MTO 
training. I was impressed by them all and I decided to 
resume my studies and acquire my BA degree. Mr. 
Zubair, the HR Manager, was instrumental in coaching 
and supporting me.

I took the MTO test after completing my education and 
cleared it. From an Office Boy to a Bank Officer, I've 
come a long way. My first appointment after 
completing the training was as a Grade-3 Officer at the 
Safari Park Branch in Lahore, and I am now employed 

in the CAD Department 
in Lahore.

My conscientious hard 
work and Mr. Zubair’s 
guidance and 
encouragement played 
a significant role in my 
success.

Regards,

Mohammad Yasir, 
CAD Department, Lahore
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Human Resources launched a quarterly campaign called "We Value You" to increase employee 
engagement. This initiative recognises and rewards employees who are nominated by their peers 
for exhibiting exceptional behaviour that also represents Soneri Bank's fundamental principles. This 
effort aims to match employees' behaviour with Soneri Bank's values, increase engagement, and 
improve psychological inclusion and connectivity.

Reward Type:

Cash Award for each winner. Amount: Rs. 10,000/-

Selected stories were published 

Quarter 1: 6 stories were selected. 

HR
WE VALUE YOU
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"Know it All" and "Complaint Handling Mechanism" were implemented for the newly employed CE/Contact 
Centre staff. In Q3, 2021, the "Customer Experience Clinic" was relaunched as part of the SNBL Customer 
Experience (CE) mandate.

The goal was to ensure that employees are aware of customer handling principles and retention techniques, and 
also know how to strengthen the customer-staff relationship to instil better change in the future. The HR-L&D 
and Marketing teams were engaged to help with training the invitees and logistics.

Approximately 30 sessions with 500 staff members have been held in all the major cities since August. These 
workshops are also a part of the orientation process.

Separate seminars with regional BSOs (Branch Service Officers) were also conducted to guide and support them 
in how to contribute more to service while still on the front lines.
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Soneri Bank rang in the New Year with zeal and encouraged the customers to share their New Year's 
resolutions. Employees’ testimonials were filmed and shared on social media. Sonerians also shared their 
New Year's resolutions and pledged to improve their personal lives, work environments, and country. 
The response was so positive that viewers shared their own resolutions on our pages. Most striking 
entries were rewarded with exciting gifts by Soneri Bank.

NEW YEAR 
EMPLOYEES’ TESTIMONIALS
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BANCASSURANCE
H1 2021
Soneri Bank is committed to ensuring the financial stability against times of uncertainty. Bancassurance can 
provide both, financial growth and assurance in the most difficult times of loss of a loved one’s life. 
Bancassurance isn't only a growth strategy; the claim amount from such an arrangement can help make that 
troublesome time a little less unpleasant by assisting with financial coverage and easing the load of expenses 
following the death of the family's breadwinner.

Soneri Bank offers a variety of protection and savings’ plans to suit the various requirements of our customers. 
They can also avail living benefits and investment returns on maturity, other than the significant serenity with life 
coverage. The Bank's focus is to be there for our customers in each period of their lives.

Your Health, Our Promise.

Inflation in the medical field is at an all-time high which makes it is so important to have health insurance. At 
Soneri Bank, we recognise that your clinical security requirements and so, we've created a variety of medical 
coverage plans to meet various requirements.

Soneri Bank has partnered with multiple insurance providers for the provision of health coverage products. This 
portfolio will help the customers with financial assurance in uncertain times. Plans include Jubilee Life Ajer Plan 
and IGI Life Sunehra Sehat Plan, and provide a lifelong wellness by providing comprehensive medical coverage.

Added benefits:

• Discounts on Lab Tests and Pharmacy

• Local Ambulance Service

• Emergency Dental Treatment

• International Medical Coverage

• Vouch 365 membership for IGI Life Sunehra Sehat only

Top General Managers

Azhar Sajjad
North 

Top by Target Achievement

Mian Asif Iqbal
South – I 

Top by Volume of Business

COVID-19 Assure

The pandemic crisis of COVID-19 gripped the world unexpectedly and affected millions around the world and 
Pakistan’s situation was no exception. At this point when you have an extraordinary protective insurance, you can 
sit back and relax with the assurance that you'll be dealt with regardless of whether you were to be diagnosed 
with COVID-19. Therefore, Soneri Bank offers you a  complete umbrella of coverage with EFU Rahbar - COVID-19 
Assure, which covers:

• Actual Diagnostic Test Reimbursement

• Death Benefit

• Hospitalisation Benefit

• Coverage options available for Individuals and Families

Recent Claims

Through SNBL Bancassurance, we have been able to pay off death claims to 98 grieving families of the deceased 
customers, with estimated worth over PKR 526 million. Our sympathies are with the families of our customers 
who lost their loved ones.

Bancassurance Highlights

• Despite unprecedented challenges, the efforts of Distribution, Sales and Operations teams make us  
 confident. Overall Bancassurance secured business worth PKR 147mn, which is 40% above YTD Target in H1  
 2021.

• Serving our customers’ need for financial protection, SNBL Banca Champions have so far sold over 27,000  
 policies to our valued customers. With such enormous support continued, we are encouraged to take this  
 success a step further in 2021.

• In H1 2021, North was the Top Group by percentage of target achieved YTD 

• South-I was Top Group by Volume of Sales in H1 2021

• Top 3 Regions by target achievement were Multan, Nazimabad and Rawalpindi. While  Top 3 Regions by  
 Volume of Sales were Nazimabad, Rawalpindi and Mall Lahore

• Top Manager Sales Bancassurance was Mohsin Altaf – North Group by target achievement and  
 Muhammad Atif Iqbal by Volume of Sales

Top branches of 2020 are:

1. F.B. Area Branch, Karachi – PKR 7.2 million

2. Gulbahar Branch, Karachi – PKR 4.6 million

3. Main Branch, Lahore – PKR 3.3 million

4. AKU Branch, Karachi – PKR 3.09 million

5. Fazal Garh, Sanawan Branch, District Muzaffargarh – PKR 3.04 million

6. Highest number of policies sold by Sheikhoo Sugar Mills Branch, Kot Addu, District Muzaffargarh

7. Sales Team lead by Shehryar Khalid, officiating as Head of Sales, almost achieved their target

8. AHS – North was on Top by both, target achievement and volume of business

9. Online product trainings and refreshers were organised across Groups and Regions

Banca Performers

The efforts of all the contributors are appreciated. Thanks to all GMs, Heads of Sales, Regional Heads, Managers 
Sales Banca, Area Managers, Branch Managers, Area Heads Sales, Area Managers Sales, Referees.

We appreciate the support from the Operations team. Thanks to Mr. Rizwan Zafar, Head of Branch Banking 
Operations, and his team, Ms. Memoona Afridi, Head of Service Quality and Outbound Unit with the entire team 
for their contribution towards achieving the goals and persistent support. We would like to acknowledge Mr. 
Anjum Asghar, Head of Centralised Operations and team for their hard work and extended support throughout 
the year, which has been invaluable to our success.

We pay our gratitude to Mr. Abdul Aleem Qureshi, Head of the CRBG for his exceptional meritorious guidance 

and encouragement. Your exemplary leadership is the foundation for great performances. We would like to 

extend our appreciation to CRBG team for their immense support throughout the year.

 

Top Regional Heads

Rao Arif Islam
Multan Central - II 

Top by Target Achievement and
Volume of Business

Syed Naveed Abbas
Nazimabad  South - I

Top by Target Achievement and
Volume of Business
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COVID-19 Assure

The pandemic crisis of COVID-19 gripped the world unexpectedly and affected millions around the world and 
Pakistan’s situation was no exception. At this point when you have an extraordinary protective insurance, you can 
sit back and relax with the assurance that you'll be dealt with regardless of whether you were to be diagnosed 
with COVID-19. Therefore, Soneri Bank offers you a  complete umbrella of coverage with EFU Rahbar - COVID-19 
Assure, which covers:

• Actual Diagnostic Test Reimbursement

• Death Benefit

• Hospitalisation Benefit

• Coverage options available for Individuals and Families

Recent Claims

Through SNBL Bancassurance, we have been able to pay off death claims to 98 grieving families of the deceased 
customers, with estimated worth over PKR 526 million. Our sympathies are with the families of our customers 
who lost their loved ones.

Bancassurance Highlights

• Despite unprecedented challenges, the efforts of Distribution, Sales and Operations teams make us  
 confident. Overall Bancassurance secured business worth PKR 147mn, which is 40% above YTD Target in H1  
 2021.

• Serving our customers’ need for financial protection, SNBL Banca Champions have so far sold over 27,000  
 policies to our valued customers. With such enormous support continued, we are encouraged to take this  
 success a step further in 2021.

• In H1 2021, North was the Top Group by percentage of target achieved YTD 

• South-I was Top Group by Volume of Sales in H1 2021

• Top 3 Regions by target achievement were Multan, Nazimabad and Rawalpindi. While  Top 3 Regions by  
 Volume of Sales were Nazimabad, Rawalpindi and Mall Lahore

• Top Manager Sales Bancassurance was Mohsin Altaf – North Group by target achievement and  
 Muhammad Atif Iqbal by Volume of Sales

Top branches of 2020 are:

1. F.B. Area Branch, Karachi – PKR 7.2 million

2. Gulbahar Branch, Karachi – PKR 4.6 million

3. Main Branch, Lahore – PKR 3.3 million

4. AKU Branch, Karachi – PKR 3.09 million

5. Fazal Garh, Sanawan Branch, District Muzaffargarh – PKR 3.04 million

6. Highest number of policies sold by Sheikhoo Sugar Mills Branch, Kot Addu, District Muzaffargarh

7. Sales Team lead by Shehryar Khalid, officiating as Head of Sales, almost achieved their target

8. AHS – North was on Top by both, target achievement and volume of business

9. Online product trainings and refreshers were organised across Groups and Regions

Banca Performers

The efforts of all the contributors are appreciated. Thanks to all GMs, Heads of Sales, Regional Heads, Managers 
Sales Banca, Area Managers, Branch Managers, Area Heads Sales, Area Managers Sales, Referees.

We appreciate the support from the Operations team. Thanks to Mr. Rizwan Zafar, Head of Branch Banking 
Operations, and his team, Ms. Memoona Afridi, Head of Service Quality and Outbound Unit with the entire team 
for their contribution towards achieving the goals and persistent support. We would like to acknowledge Mr. 
Anjum Asghar, Head of Centralised Operations and team for their hard work and extended support throughout 
the year, which has been invaluable to our success.

We pay our gratitude to Mr. Abdul Aleem Qureshi, Head of the CRBG for his exceptional meritorious guidance 

and encouragement. Your exemplary leadership is the foundation for great performances. We would like to 

extend our appreciation to CRBG team for their immense support throughout the year.

 

Azhar Iqbal
Mall Lahore Central - I 

Top by Volume of Business

Imran Memon
Islamic Banking South

Top by Target Achievement and
Volume of Business

Fakhar Zaman
Rawalpindi North

Top by Volume of Business

Top Managers Sales Bancassurance

Mohsin Altaf
North 

Top by Target Achievement 

M. Atif Iqbal
South – I 

Top by Volume of Business 



30.14 mm

NEWSLETTER 202118

COVID-19 Assure

The pandemic crisis of COVID-19 gripped the world unexpectedly and affected millions around the world and 
Pakistan’s situation was no exception. At this point when you have an extraordinary protective insurance, you can 
sit back and relax with the assurance that you'll be dealt with regardless of whether you were to be diagnosed 
with COVID-19. Therefore, Soneri Bank offers you a  complete umbrella of coverage with EFU Rahbar - COVID-19 
Assure, which covers:

• Actual Diagnostic Test Reimbursement

• Death Benefit

• Hospitalisation Benefit

• Coverage options available for Individuals and Families

Recent Claims

Through SNBL Bancassurance, we have been able to pay off death claims to 98 grieving families of the deceased 
customers, with estimated worth over PKR 526 million. Our sympathies are with the families of our customers 
who lost their loved ones.

Bancassurance Highlights

• Despite unprecedented challenges, the efforts of Distribution, Sales and Operations teams make us  
 confident. Overall Bancassurance secured business worth PKR 147mn, which is 40% above YTD Target in H1  
 2021.

• Serving our customers’ need for financial protection, SNBL Banca Champions have so far sold over 27,000  
 policies to our valued customers. With such enormous support continued, we are encouraged to take this  
 success a step further in 2021.

• In H1 2021, North was the Top Group by percentage of target achieved YTD 

• South-I was Top Group by Volume of Sales in H1 2021

• Top 3 Regions by target achievement were Multan, Nazimabad and Rawalpindi. While  Top 3 Regions by  
 Volume of Sales were Nazimabad, Rawalpindi and Mall Lahore

• Top Manager Sales Bancassurance was Mohsin Altaf – North Group by target achievement and  
 Muhammad Atif Iqbal by Volume of Sales

Top branches of 2020 are:

1. F.B. Area Branch, Karachi – PKR 7.2 million

2. Gulbahar Branch, Karachi – PKR 4.6 million

3. Main Branch, Lahore – PKR 3.3 million

4. AKU Branch, Karachi – PKR 3.09 million

5. Fazal Garh, Sanawan Branch, District Muzaffargarh – PKR 3.04 million

6. Highest number of policies sold by Sheikhoo Sugar Mills Branch, Kot Addu, District Muzaffargarh

7. Sales Team lead by Shehryar Khalid, officiating as Head of Sales, almost achieved their target

8. AHS – North was on Top by both, target achievement and volume of business

9. Online product trainings and refreshers were organised across Groups and Regions

Banca Performers

The efforts of all the contributors are appreciated. Thanks to all GMs, Heads of Sales, Regional Heads, Managers 
Sales Banca, Area Managers, Branch Managers, Area Heads Sales, Area Managers Sales, Referees.

We appreciate the support from the Operations team. Thanks to Mr. Rizwan Zafar, Head of Branch Banking 
Operations, and his team, Ms. Memoona Afridi, Head of Service Quality and Outbound Unit with the entire team 
for their contribution towards achieving the goals and persistent support. We would like to acknowledge Mr. 
Anjum Asghar, Head of Centralised Operations and team for their hard work and extended support throughout 
the year, which has been invaluable to our success.

We pay our gratitude to Mr. Abdul Aleem Qureshi, Head of the CRBG for his exceptional meritorious guidance 

and encouragement. Your exemplary leadership is the foundation for great performances. We would like to 

extend our appreciation to CRBG team for their immense support throughout the year.

 

Top Area Heads and Area Managers Sales

M. Zeeshan Malik
AMS Central – I

Top by Volume of Business

Adnan Sarwar
AMS North 

Top by Target Achievement 

Sheryar Khalid
AHS North

Top by Target Achievement and
Volume of Business
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• South-I was Top Group by Volume of Sales in H1 2021

• Top 3 Regions by target achievement were Multan, Nazimabad and Rawalpindi. While  Top 3 Regions by  
 Volume of Sales were Nazimabad, Rawalpindi and Mall Lahore

• Top Manager Sales Bancassurance was Mohsin Altaf – North Group by target achievement and  
 Muhammad Atif Iqbal by Volume of Sales

Top branches of 2020 are:

1. F.B. Area Branch, Karachi – PKR 7.2 million

2. Gulbahar Branch, Karachi – PKR 4.6 million

3. Main Branch, Lahore – PKR 3.3 million

4. AKU Branch, Karachi – PKR 3.09 million

5. Fazal Garh, Sanawan Branch, District Muzaffargarh – PKR 3.04 million

6. Highest number of policies sold by Sheikhoo Sugar Mills Branch, Kot Addu, District Muzaffargarh

7. Sales Team lead by Shehryar Khalid, officiating as Head of Sales, almost achieved their target

8. AHS – North was on Top by both, target achievement and volume of business

9. Online product trainings and refreshers were organised across Groups and Regions

Banca Performers

The efforts of all the contributors are appreciated. Thanks to all GMs, Heads of Sales, Regional Heads, Managers 
Sales Banca, Area Managers, Branch Managers, Area Heads Sales, Area Managers Sales, Referees.

We appreciate the support from the Operations team. Thanks to Mr. Rizwan Zafar, Head of Branch Banking 
Operations, and his team, Ms. Memoona Afridi, Head of Service Quality and Outbound Unit with the entire team 
for their contribution towards achieving the goals and persistent support. We would like to acknowledge Mr. 
Anjum Asghar, Head of Centralised Operations and team for their hard work and extended support throughout 
the year, which has been invaluable to our success.

We pay our gratitude to Mr. Abdul Aleem Qureshi, Head of the CRBG for his exceptional meritorious guidance 

and encouragement. Your exemplary leadership is the foundation for great performances. We would like to 

extend our appreciation to CRBG team for their immense support throughout the year.

 

Top Branch Managers

Mansoor Ali Abbas
Main Branch Lhr Central-I

Top by Volume

Syed Saeed Alam
Gulbahar Branch Khi Nazimabad 

Top by Volume

Syed Seer Irfan
F.B. Area Branch South - I 

Top by Target Achievement and Volume

Fawad Ahmed Niazi
K Block Model Town Lhr Central – I 

Top by Target Achievement

Umair Raza
Fazal Garh Sanawan Branch Central-II 

Top by Target Achievement and Volume

Aamir Anwer
AKU Branch Karachi South – I

Top by Volume 

S. Hasan Sardar Zaidi
Sheikhoo Sugar Mills Branch Central-I

Top by Target Achievement

M. Ali Malik 
Godhpur Branch Central-II
Top by Target Achievement

Adeel Ahmad
Jampur Branch Central - II 
Top by Target Achievement
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Expressing gratitude offers psychological advantages for team members, and adds to a positive work 
environment, where people come first. 

The Customer Experience team travelled to the South, Central, and North regions in 2021, did surprise 
checks and gave "on-the-spot" service badges to employees who expressed gratitude to customers and 
made them feel seen, heard, and valued.

Beginning in Q3, 2021, the Ethical Team took the initiative to conduct surprise visits to Supporting 
Units/Departments alongside the branches, in accordance with SBP regulations. During the inspections, 
surprise checks were done to determine if the back-office employees were following the SNBL code of 
conduct, which included the clean desk and dress code policy, work ethics, hygiene and sanitation, and 
proper customer handling, among other things.

SURPRISE
CHECKS AND AWARDS

Muhammad Islam ul Haq 
(RM) Main Boulevard Branch, Lahore 

Syeda Mavra Fazil 
BSO Gulberg Branch, Lahore

Zainab Butt
BSO Main Branch, Lahore

Ghulam Ghaus
RM-CF Gulberg Branch Lahore

CENTRAL-I

Aamir Shahzad
BM-Lodhran Branch

Ali Hassan 
NCS Staff-Main Branch, Multan

Iqra Shoukat
BDO-Bosan Road Branch, Multan

Saleem Bhatti
BOM-Lodhran Branch

CENTRAL-II

Fayyaz Karim
Operation Manager-Allama Iqbal

Road Branch, Karachi

Saqlain Farooq 
Ethical Conduct Officer-Customer 

Experience Department

Waheed Jawaid
SQ Officer-Customer Experience 

Department

Shameen Rasool
Branch Service Officer-IB AlTijarah 

Center Branch

SOUTH-I
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Arif Hussain
CSO-Main Branch, Hyderabad

Muhammad Raza
RO-IB Isra University Branch, Hyderabad

Sitara Agha
Branch Service Officer - Qasimabad Branch, 

Hyderabad

SOUTH-II

Muhammad Hasham Khan 
(BDO) G-9 Markaz Branch, Islamabad 

Adnan Waheed 
(BOM) Dina Branch

Shafaq Hussain
(CSO) Kharian Branch

Ijaz Rabbani 
(RM) Chandni Chowk Branch Rawalpindi      

NORTH

Nosheen Akhter 
(BSO) Main Mirpur Branch (AJK)

Farhat Mehmood 
(CSO) Dina Branch

Muhammad Adeel Yasin 
(RH) Main Mirpur Branch (AJK) 

Zulfiqar Bhatti 
(BM) Main Mirpur Branch (AJK) 
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CONSUMER
PROTECTION FRAMEWORK
In light of the SBP Circular No. 4 of 2014, Soneri Bank has developed and implemented the 
Financial Consumer Protection (FCP) Framework and Prohibited Banking Conduct Policy, duly 
approved by the Board of Directors (BoDs), including the steps that are part of our product/service 
life cycle.

The following are the seven guiding principles of the Financial Consumer Protection Framework:

1. Impartial and Just Treatment

2. Clear and Timely Disclosure

3. Financial Education and Awareness

4. Behaviour and Work Ethics

5. Protection Against Fraud and Invasion of Privacy

6. Complaints Handling

7. Competition

The five guidelines of Prohibited Banking Conduct are as follows: 

1. Engaging in Misleading or Deceptive Conduct 

2. Exerting Undue Pressure or Influence 

3. Demanding Payments for Unsolicited Services 

4. Colluding to Fix Features or Terms to the Detriment of Banking Consumers

5. Complacency

What is Fair Treatment?

Through the FTC policy, Soneri Bank aims to raise consumer awareness of their rights when using 
the Bank's products and services and to give clear, concise, and accurate information about all 
products and services on time.

Implementation of Financial Consumer Protection and Prohibited Banking Conduct 

• FCP framework has been conceived and implemented in Soneri Bank.

• FTC deliverables are part of relevant employees’ performance assessments.

• FCP framework has been integrated with other business units and control functions. 
   
• FTC deliverables are part of relevant employees’ performance assessments.

• Internal customers are trained by the Learning and Development team through an orientation  
 program and assessments.

• Through the "Financial Literacy Program" and "Soneri Fair Friday," the  marketing team has been  
 involved in educating and informing internal and external customers about FCP and PBC principles  
 via numerous social media channels and internal circulations.
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PARTNERSHIP
ALLIANCES

The finest collaborations are built on a shared road of 
equality and a desire to serve with the best. Since its 
establishment, Soneri Bank has believed in building a 

solid collaboration.

In light of the SBP Circular No. 4 of 2014, Soneri Bank has developed and implemented the 
Financial Consumer Protection (FCP) Framework and Prohibited Banking Conduct Policy, duly 
approved by the Board of Directors (BoDs), including the steps that are part of our product/service 
life cycle.

The following are the seven guiding principles of the Financial Consumer Protection Framework:

1. Impartial and Just Treatment

2. Clear and Timely Disclosure

3. Financial Education and Awareness

4. Behaviour and Work Ethics

5. Protection Against Fraud and Invasion of Privacy

6. Complaints Handling

7. Competition

The five guidelines of Prohibited Banking Conduct are as follows: 

1. Engaging in Misleading or Deceptive Conduct 

2. Exerting Undue Pressure or Influence 

3. Demanding Payments for Unsolicited Services 

4. Colluding to Fix Features or Terms to the Detriment of Banking Consumers

5. Complacency

What is Fair Treatment?

Through the FTC policy, Soneri Bank aims to raise consumer awareness of their rights when using 
the Bank's products and services and to give clear, concise, and accurate information about all 
products and services on time.

Implementation of Financial Consumer Protection and Prohibited Banking Conduct 

• FCP framework has been conceived and implemented in Soneri Bank.

• FTC deliverables are part of relevant employees’ performance assessments.

• FCP framework has been integrated with other business units and control functions. 
   
• FTC deliverables are part of relevant employees’ performance assessments.

• Internal customers are trained by the Learning and Development team through an orientation  
 program and assessments.

• Through the "Financial Literacy Program" and "Soneri Fair Friday," the  marketing team has been  
 involved in educating and informing internal and external customers about FCP and PBC principles  
 via numerous social media channels and internal circulations.
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MORE DISCOUNTS,
MORE FUN!
Soneri Bank partnered with several brands to give significant discounts and deals on a variety of special 
occasions in Pakistan. Top alliances included Sapphire, AlKaram, and FoodPanda, alongside many other 
renowned brands across Pakistan's major cities. Discounts are available on various goods and services, 
such as clothing, lifestyle, and food brands.

For special occasions such as Eid, Valentine's Day, Pakistan Day, Mother's Day, Father's Day, and 
Independence Day, Soneri Bank offers discounts on debit cards. The response to POS sales has been 
tremendous, and we want to continue our alliances to provide bigger discounts for consumers.

DEBIT CARD ALLIANCES FOR ALL SPECIAL OCCASIONS
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Soneri Bank has always advocated patriotism and sports as a means of bringing people together. The 
Pakistan Super League (PSL) is without a doubt the country's most popular sporting event, and Soneri 
Bank has renewed its collaboration with Quetta Gladiators for the upcoming Pakistan Super League 
(PSL) 2021. The partnership with the Quetta Gladiators is yet another example of the SNBL's 
unwavering determination to push beyond any intersectional limits to elevate cricket in Pakistan.

The Bank was one of the main sponsors of the QG team and supported the team on ground and all 
digital platforms. Several exciting competitions were held on our official social media pages in which the 
audience enthusiastically participated and exciting prizes were given out to the winners.

PARTNERSHIP WITH
QUETTA GLADIATORS 



CORPORATE SOCIAL
RESPONSIBILITY

Soneri Bank's goal is to have a positive impact on society, and it 
has done so for the past thirty years, whether by taking the 
Pledge for Kindness or empowering various local groups. 

Building a positive society is one of Soneri Bank's 
responsibilities.
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This year, Soneri Bank continued its Pledge for Kindness campaign, which embodied the spirit of giving 
during the holy month of Ramadan.  To make a difference in the lives of those in need, we teamed with 
NGOs such as the Layton Rahmatulla Benevolent Trust (LRBT), Aga Khan University Hospital (AKUH), 
Shaukat Khanum Memorial Cancer Hospital, and Make a Wish Foundation.

To kick off the campaign, Soneri Bank added a pledge counter to its official website, where everyone 
who visited the site could make a pledge. Soneri Bank donated Rs. 10 to each NGO for every pledge 
received. We were able to raise PKR 593,310/- through this campaign and bring a smile to the faces of 
many people. The campaign was advertised on our social media pages and several emailers were sent 
out to raise awareness for a good cause.

PLEDGE FOR
KINDNESS 2021
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The campaign was advertised on our social media pages and several emailers were sent out to raise
awareness for the good cause.



STATE BANK
INITIATIVES

The efforts of the State Bank of Pakistan are crucial and 
helpful for the people of Pakistan, since they enable them to 
attain their goals by offering financial solutions that make life 
easier for them. For the last thirty years, we at Soneri Bank 
have understood and believed in promoting the State Bank 

of Pakistan's efforts.
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Under State Bank of Pakistan’s vision of digitalising the Banking Sector, Soneri Bank Limited has launched 
its foreign exchange (FX) portal “Soneri FXport” for the Trade and Remittance transactions requiring SBP 
approval. This fully digitised platform enables corporate and individual customers to electronically submit 
FX transactions’ approval cases to the State Bank of Pakistan.

The key features of Soneri FXport are:

• Secured FX portal along with user management options

• Submit and track commercial remittance cases requiring State Bank’s approval

• Initiate and track trade transaction cases requiring the State Bank’s approval

• End-to-end digitalised and seamless process

• Avoid the hassle of visiting the branch with the documents, physically.

State Bank of Pakistan has assigned targets and directed Soneri Bank to onboard FX and Trade customers 
on Soneri FXport as per the Annexure. The daily progress report on customers onboarding will be 
submitted to State Bank of Pakistan. To meet the SBP deadlines, the business should communicate to FX 
and Trade customers to start using Soneri FXport for FX cases requiring SBP approvals.

From the awareness and marketing perspective the following actions have been taken:

• SMS were sent to all the Soneri customers

• Print ads have been published effective from 10 February 2021

• Soneri FXport Video and User Guide for the customers have been made available 

• Brochures are available at the branches 

The Soneri FXport link and Helpdesk e-mail ID are provided below: 

FXport Link: https://apps.soneribank.com/fxportal

E-mail: fxportal.enquiry@soneribank.com

FX
PORTAL 
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MERA PAKISTAN
MERA GHAR
As a strong advocate of facilitating affordable housing for Pakistanis,  Soneri Bank heartily 
supported and promoted the Mera Pakistan Mera Ghar Scheme, and processed countless 
applications from its branches across the country, as directed by the Government of 
Pakistan. Soneri Bank believes in fostering nationalism and participating in initiatives that 
contribute to the prosperity of Pakistan. Through the MPMG scheme people can avail 
loans of up to  PKR 10 million for 20 years, making it easy for every Pakistani to build their 
dream house.



WOMEN
EMPOWERMENT

Soneri Bank has considered women's empowerment 
and inclusion to be its objective for the past 30 years. 
We believe in enabling them to make decisions that 

positively affect their lives in all social spheres.



30.14 mm

NEWSLETTER 202133

The power of a woman can never be underestimated. A woman is someone to whom God has assigned the 
task of bringing life to Earth, and she has been blessed by the Almighty with the power to alter fate.

However, women are capable of being diverse too. Teaching and medicine were once considered the finest 
careers for women, but times have changed. Women all around the world are equally contributing, not only 
in the nurturing of nations but also as part of the workforce required to improve a country's economic 
standing.

Gender equality is important to Soneri Bank. On March 8, 2021, the Customer Experience Department 
celebrated Women's Day to promote diversity throughout the Bank, with all workers wearing a special dress 
code in pink and purple to honour women's achievements.

POWER
OF WOMEN
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CELEBRATIONS
AT SONERI BANK

Achievements, like the valuable times spent striving 
for them, are priceless and everlasting. And what 

better way to commemorate the past thirty years than 
with the wonderful people who have helped Soneri 

Bank become what it is today.

NEWSLETTER 2021
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This year we celebrated Women's Day with full zeal and zest. The day was all about 
promoting equality within the workplace and appreciating women. In line with the 
global campaign #ChoosetoChallenge, we at Soneri Bank took part in this year's 
challenge as we believe in promoting and appreciating women at workplaces.

WOMEN’S DAY
CELEBRATIONS 2021
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IWD 2021 was celebrated in all Soneri Bank branches and offices, with all the staff contributing 
to the best of their skills in adorning their departments and branches and paying tribute to all 
the women. All the customers were also offered special Women's Day discounts and to 
indulge themselves while honouring the work and sacrifices women make every day.
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HAPPY
HOLIDAYS
To mark the end of 2021, the Customer Experience (CE) team wished Sonerians happy holidays and a 
happy new year! At CE we like to celebrate every occasion with great zeal and the same was done on 
Tuesday, December 21, 2021. 

With hope, peace, and love the CE team celebrated the occasion and every team participated and 
decorated their departments. A cake-cutting ceremony followed the celebrations. 

CE Head recapped the entire office year and appreciated the efforts made by staff members. She also 
highlighted some future plans. Such celebrations and occasions unite all the teams towards a hopeful 
start. 

CE Team closed the current year with great success and looked forward to raising the bar higher in the 
coming year.

NEWSLETTER 202137
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In February 2021, the Customer Experience Department employees celebrated Jashan-e-Baharan.

The program sparked the staff’s enthusiasm and was held in a typical springtime atmosphere, complete 
with colours, kites, and excitement all around. Male employees donned white shirts with yellow ties, 
while female employees wore yellow dresses. The celebration was boosted by a cake-cutting ceremony  
by the CE Head. 

Jashan-e-Baharan was praised since it provides a significant source of income for the Bank's employees 
and fosters a positive image of the institution.

JASHAN-E-BAHARAN 
CELEBRATION



DIGITAL LAUNCH
There is only one way to move forward at full speed, 

and that is to re-invent the things that we made 
earlier to make them more viable, visible, and 

accessible. Soneri Bank has rebuilt its mobile app 
with new features using the same strategy. We 
consider it our greatest success in the last thirty 
years because of the overwhelming response.
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ALL THE FEATURES YOU NEED,
NOW AN APP AWAY!
Soneri Digital Banking team is working on numerous products, recently we have launched a new Digital 
Banking platform for our valuable customers to provide them fast, convenient and more secure banking 
facilities. We have received an amazing response from the product and within few days of the launch, 
majority of the customers had migrated from previous application to the new application without major 
issues and it was one of the biggest achievement for us to stay connected with our customers digitally. 
The digital platform is an omni channel solution and seamlessly caters to mobile and internet banking 
experience for our customers. They can register for mobile and internet banking and to access services 
anywhere and anytime via mobile and internet for real time balances, account statements, fund 
transfers, mobile top-ups utility bill payments and many more services.

This platform will serve as the backbone for digitalisation in the Bank and many new exciting projects 
are in the pipeline such as Raast, Roshan Digital Account, Digital Account Opening to name a few.

5,0
00

.00



Beyond pure profit, investment should have a social and 
ethical value to society, which is one of the components 

of Shariah compliant banking. Mustaqeem Islamic 
Banking is a division of Soneri Bank that

caters to all the Islamic banking requirements.

MUSTAQEEM
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LAUNCH OF STAFF ISLAMIC
AUTO FINANCE AND STAFF
ISLAMIC HOUSING FINANCE
The Soneri Mustaqeem (Islamic Banking) Product Team with the valuable support of Shariah 
compliance and other supporting departments successfully launched the products of “Staff Islamic 
Auto Finance” and “Staff Islamic Housing Finance”. Post-launch, Soneri Mustaqeem Islamic Banking 
staff can now avail staff financing facilities as per their needs in line with the principles of Shariah.

We hope and pray that these products go a long way in helping Soneri Mustaqeem further increase the 
flexibility in its rewards and benefits structure.
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During the year 2021, Soneri Mustaqeem launched an affordable and riba-free housing finance product 
under the title Mustaqeem Mera Pakistan Mera Ghar.

Soneri Mustaqeem – Mera Pakistan Mera Ghar is a Shariah compliant home finance facility enabling our 
valuable customers to get the house of their dream. Soneri Mustaqeem – Ghar Finance is based on the 
concept of Diminishing Musharakah where the customer participates with Soneri Bank in joint ownership of 
property. The said product has been designed and developed in line with the instructions laid down by the 
SBP and PBA from time to time. The purpose of the product is to facilitate our low-income segment group.

MUSTAQEEM MERA
PAKISTAN MERA GHAR
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PERFORMANCE HIGHLIGHTS
Islamic Banking North Karachi Township Branch, Karachi crossed the 100 million mark in Current 
Accounts within a very short period of time, from the date, the Branch became operational.

Allama Iqbal Town Branch, Lahore reached 100 million in Total Deposits within a span of only 49 days.

Main Fateh Jang Road Faisal Town, Rawalpindi Branch crossed 1 billion in Total Deposits and recorded 
Profit within only 3 months of becoming operational.

The achievements were appreciated by the Senior Management of the Bank and teams were directed to 
continue with the same zeal and spirit.
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Centre for Islamic Economics (CIE) was established under the chairmanship of Justice (R) Mufti Muhammad 
Taqi Usmani with the mission to train and develop a team of Shariah-oriented bankers and Islamic 
professionals to work as change agents in transforming the current interest based financial system into an 
interest-free Islamic financial sector.

Soneri Mustaqeem – Islamic Banking is fortunate that two of its senior executives Mr. Syed Muhammad 
Yaseen Ali – Head of Islamic Products and New Initiatives and Mr. Raheel Bhagar – Head Shariah Compliance 
bagged 1st Position (Gold Medal) and 3rd Position (Bronze Medal) respectively in the flagship Islamic 
Banking and Finance PGD program.

DISTINCTION IN PGD
ISLAMIC BANKING AND
FINANCE FROM CENTRE
OF ISLAMIC ECONOMICS
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CURRICULUM REVIEW
COMMITTEE
AAOIFI, established in 1991 and based in Bahrain, is the leading international not-for-profit organisation 
primarily responsible for the development and issuance of standards for the global Islamic finance industry. 
It has issued a total of 100 standards in the areas of Shariah, accounting, auditing, ethics, and governance for 
international Islamic finance. It is supported by a number of institutional members, including central banks 
and regulatory authorities, financial institutions, accounting and auditing firms, and legal firms, from over 45 
countries.

It is of great honour for Soneri Bank that Mr. Raheel Bhagar – Head Shariah Compliance was added as a 
member of the Curriculum Review Committee (sub-committee of the AAOIFI Education Board) where he’ll 
be responsible to review the entire AAOIFI CIPA and CSAA certifications.
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Banks today are enjoying record profits as a result of 
two fundamental changes in the way they do 
business. Some have jettisoned their marginal 
operations and focused on their core businesses while 
others have maximised processing scale through an 
intense round of acquisitions and consolidations.

Yet despite this apparent prosperity, banking leaders 
are facing their most challenging time since the 
advent of the telegraph more than 150 years ago. The 
role of banks in providing appropriate financial 
channels and services for businesses and consumers 
is in the midst of nothing less than a fundamental 
transformation.

The financial world was changed forever when the 
telegraph gave the banking industry its first 
technological breakthrough. This leap brought about 
the close coordination of branch networks, enabling 
banks to deliver superior customer value at lower 
cost. Payments suddenly took days to deliver, instead 
of weeks; daily branch reports gave customers access 
to far-flung market information, and economies of 
scale allowed branch banks to offer higher interest 
rates and lower fees. As a result, the world witnessed 
the birth of the modern commercial bank.

But all those advances pale when compared with 
today's changes in information and computing 
technology. These newest developments, everything 
from the Internet and intelligent agents to enhanced, 
communications and sophisticated analytics, are 
simply a breed apart. They are relatively inexpensive, 
nonproprietary and, most important, available to 
ever-growing segments of the population. And their 
impact on the existing banking order is just beginning 
to be felt.

In fact, already there is ample evidence that today's 
technologies will tear apart banking as we now know 
it and create an entirely new financial system. To 
appreciate the scope of this shift, we must first 
explore the specific values that financial institutions 
have traditionally offered.

Five Sources of Value

Customers, both corporate and retail, have 
traditionally turned to banks to meet five sets of 
financial needs. Financial institutions have 
transformed those needs into sources of value: search 
and match, market-related information, processing 
convenience, capital and knowledge. (See Exhibit I.) 
These sources of value, not the institutions themselves 
or the functions they perform, serve as the foundation 

of the banking industry.

Exhibit I

Source:
Booz-Allen & Hamilton

To read the full article in detail, scan the QR given 
below

THE TECHNOLOGY IS HERE,
THE REVOLUTION HAS BEGUN
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