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Editor’s Note
Dear Sonerians,
We welcome you to the Soneri Roshni Volume 1 of 2016 which unveils the dynamism and success of our bank and our
people. Having concluded 2015 on a high note, we have ensured our entry into this year to be nothing less than inspiring
and jubilant. Our increased participation in responsible and supportive activities along with our non-cliched
communication continues to outshine the stereotypical theme of banking – reeling in immensely positive recognition
across all mainstream media channels.
We launched the year with our active participation in Pakistan’s highest level of professional Twenty20 men’s cricket
platform, Pakistan Super League. This issue covers our support and team sponsorship of Quetta Gladiators. Our
signiﬁcant role and responsibility in lending a helping hand for the betterment of lives greatly advances when we joined
hands with OAKS Karachi and Hisaar Foundation in ‘Saving Thar’, a life-saving project endeavouring to uplift the scarcity
of water in Tharparkar through dug-wells. The product and service division remains active with a brand new 360 degree
nationwide campaign for Ikhtiar Business Account which we cover thoroughly in this edition. Soneri Bank maintains a
high regard for theatre arts and has been an avid enthusiast of the highly acclaimed Anwar Maqsood. In light of this,
Soneri Bank employees across Karachi, Lahore and Islamabad, once again, experience ‘Siachen’, another masterpiece
of the renowned playwright.
Our business collaborations continue to expand and strengthen with our new ties with Mastercard, IGI Insurance and
Xpress Money, a global leader in international transfer and payment services. Our technological advancements continue
to expand with our recent signing with Temenos T24 for transforming its core banking system to drastically improve
customers‘ banking experience through innovative solutions. Furthermore, with regards to technology, we have
introduced the QR Code and the latest innovation; Zap Code into our newsletter. The Zap Code technology is a magical
way of linking the real world with the digital world. More details on this tool is provided inside. This volume covers the
successful International Women Leaders’ Summit of 2016 that was held on the 10th of February. The Annual and CRBG
(Commercial & Retail Banking Group) conference held on the 23rd and 24th of March respectively, celebrated many of
our achieved milestones and successes in the year 2015.
We have also launched Sonerians Lounge Employee Engagement Drive which plans to engage each employee in the
collaborative efforts of the bank. This will instil ownership, vibrancy, cohesiveness and communal spirit among our
employees and banking functions.
We, at Soneri Bank have set ourselves on a promising and steady path of success and prosperity through our
commitment and dedication in the interests of the bank and ourselves. Let us continue to shine and battle ahead towards
glorious milestones and own the brand’s vision.
Wishing everyone a very Roshan Reading!
Best regards,
Fariya Zaeem
Head of Marketing
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Anwar Hussain

Shazia Lalani

Marketing Services Manager

Marketing Manager

Soneri Bank Announces
the 2015 Results

Sub-Editor’s
Note
Dear Readers,

Abid Saleem

Digital Marketing Ofﬁcer

I would like to proudly thank all my fellow Sonerians
who contributed a great deal for the development of
this volume. I would like to specially thank the IT
Department, Risk Management Division, Car Finance,
Compliance, Remittances and the HR department for
their contributions.
Apart from campaign and partnership updates,
I recommend you all to read our exclusive coverage
on the PSL 2016 grand sporting event, this year’s
Annual Conference and the self-development articles
on leadership and stress management. In the future,
we will be rewarding Sonerians for submitting the best
articles for the Newsletter, via a corporate
communication campaign.
Happy Reading.
Shazia Lalani
Marketing Manager

A Numbers
Game
The Bank has posted a proﬁt after tax of Rs. 2.21 billion
which is 39.87 percent higher than last year. This translates
into earnings per share of Rs. 2.01 (31 December 2014:
Rs.1.44). Proﬁt before tax stands at Rs. 3.59 billion being
47.25 percent higher than last year. The Board of Directors
has also announced cash dividend for the year ended 31
December 2015 @ 12.5% i.e. Rs. 1.25 per share.

Soneri Bank has a unique market position in trade-ﬁnance
and transactions banking services and boasts a loyal and
satisﬁed client-base in all its 266 branches all over the
country. The Bank is committed to meet the increasing
expectations of its customers and continue to provide
them par-excellence services, for which the Bank has
been investing prudently in information technology,
human resources, marketing and infrastructure.

The Bank has outperformed the market in deposit growth
and also shown reinforcement in all core areas of the
Bank’s operations. Deposits grew by 13.46% over 2014 and
net advances recorded a growth of 3.74% over 2014. Soneri
Bank also adequately meets the SBP Basel III requirements
and is well positioned to meet its growth plans.

The Team

Behind
Soneri Roshni
Marketing Team - Soneri Bank
Editor: Fariya Zaeem (Head of Marketing)
Sub Editor: Shazia Lalani (Marketing Manager)
Printing: Anwar Hussain (Marketing Services Manager)
Abid Saleem (Digital Marketing Ofﬁcer)

Creative Team - Adcom
Executive Creative Director: Awais Iqbal Dhakan
Associate Creative Director: Saleha Mir
Content Manager: Suhaib A. Serai
Art Director: Fasahat Ali Khan
Visualization & Design: Muhammad Rizwan

Design Talks
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Analyzing the reasons for successful performance in
2015, our sources explain that the increase in gross
revenue was registered mainly on account of growth in
earning assets, which increased the Bank net markup
income. Furthermore, the Bank delivered well on its
strategy to mobilize low cost deposits and invest in high
yielding bonds. This provided the offset against pressure
on spreads due to low rates.
The Bank continues to follow a prudent policy for making
provisions for the infected loan portfolio in line with
regulatory requirements and is conﬁdent that actions
taken in 2015 would further help in controlling future
infections and securing upcoming recoveries.
During the year, the Bank issued Listed Term Finance
Certiﬁcates (TFC – 2) worth Rs. 3.00 Billion. The issue
was successfully closed and was oversubscribed by
Rs. 810 Million (1.3 times). Issue was structured as
Pre-IPO subscription of Rs. 2.25 Billion and IPO of
Rs. 0.75 Billion.

The cover design has been inspired by Soneri Bank’s active participation in the
Pakistan Super League 2016 (PSL), that made a grand nationwide media presence.
Soneri Bank was the main sponsor of PTV Sports, one of the main channels that aired
the event, and supported one of the best performing team Quetta Gladiators (runner up
PSL 2016) and participated in the launch ceremony of Karachi Kings. The PSL proved
to be a massive hit among Pakistanis and viewers abroad and Soneri Bank leveraged
the grandness of the event that enhanced its brand presence across the masses.
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Soneri’s Grand Innings
at the PSL
Soneri Bank was one of the sponsors of the inaugural
edition of the Pakistan Super League (PSL) - the highest
level of Twenty20 cricket in Pakistan via PTV Sports. The
tournament was launched on the 4th of February 2016 in
the United Arab Emirates, with the participation of 5
franchise teams representing Pakistan’s 5 major cities.
The teams were a radiant mix of well-known national and
international players.
Soneri Bank acquired the main sponsorship with PTV
Sports, one of the main channels that broadcasted the
entire sports event other than Ten Sports. The PSL proved
to be a massive hit among Pakistanis living in Pakistan and
aboard with the highest ratings ever to be recorded in
national TV in one month.

Marketing
Campaigns
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Soneri Bank was also a prominent sponsor of one of the
franchise teams, the Quetta Gladiators. This turned out to
be a sound initiative because the Gladiators emerged as
perhaps the most exciting squad in the tournament,
reaching the ﬁnals with ease, but were ﬁnally defeated
ﬁghting against the Islamabad United.

The move to ascribe its name with the team provided
Soneri Bank a great presence through activities related to
the team. The bank prominently featured in the promos, on
track suits; and in the team’s digital communication. Soneri
also gained the rights to portray the team’s players in its
marketing initiatives. The bank consequently launched a
noticeable outdoor campaign in which it proudly exhibited
its support for the Gladiators and PTV Sports, and its epic
participation in the PSL tournament.
Soneri Bank’s marketing team was invited to witness the
ﬁnal in Dubai. Before the ﬁnal, the team attended a grand
dinner hosted by the management of the PSL. The dinner
was specially arranged as a gesture of thanks to the
sponsors of the tournament and its teams.
Soneri Bank smartly leveraged the enormity of the event
and managed to enjoy a prominent presence as a sponsor
and an enthusiastic supporter of what became Pakistan’s
largest and most talked-about domestic cricket event.

Soneri Roshni 2016 Volume 1
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Painting the Town Gold

Head of Marketing, Ms. Fariya Zaeem with Blitz CEO, Mr. Ahsen Idris.

Jinnah Terminal, Karachi Airport.

Head of Marketing, Ms. Fariya Zaeem and Marketing Manager,
Ms. Shazia Lalani with Blitz COO, Mr. Omair Saeed and Head of
Client Relations Mr. Mohammad Zaidi at Anantara The Palm Dubai Resort.

Head of Marketing Ms. Fariya Zaeem with the Blitz Team.

Metropole Hotel, Karachi.

At the Gala Dinner.

Blitz Team and Soneri Marketing Team at the Gala Dinner.

I. I. Chundrigar Road, Karachi.
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A Royal Launch
for a Team of Kings
Launch of PSL’s Karachi Kings
Soneri Bank played a key role in the Karachi Kings’
promotional campaign by sponsoring the ofﬁcial launch
concert of the PSL team at the National Stadium in Karachi
on 8th January 2016. The team’s ofﬁcial theme song was
also launched by the national singing icon Ali Azmat who
put in an inspiring performance.

Governer Sindh Dr. Ishrat-ul-Ibaad with ARY CEO Mr. Salman Iqbal.

Governer Sindh Dr. Ishrat-ul-Ibaad performing for the audience.

Additional superstars such as Fakhir, Ali Haider, Raheem
Shah, Komal Rizvi, Shazia Khushk and many more also took
part to make the musical night a memorable experience.

From center to left: Mr. Faisal Tamanna, President Sales & Marketing ARY Digital Network;
Mr. Irfan Irshad, National Sales Manager ARY; Mr. Furqan Abbas, Manager Sales ARY.
From center to right: Mr. Anwar Hussain, Manager Marketing Services Soneri Bank; Mr. Alie Asghar, GM Sales ARY Digital Network
with the ARY Digital Network team members.
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Behind the Scene Moments

In Business,
It’s All About Ikhtiar
Ikhtiar Business Account launches its 360 degree
campaign in the effort to reinvigorate its prime offerings;
Soneri Tahaffuz, Worldwide Accidental Coverage and its
extensive package of Free Services. Three TVCs were
developed, one for each offering in which the offerings
were smartly and engagingly highlighted using business
owners. Each commercial was a perfect and balanced
portrayal of various types of businessmen and their

Behind the Scene Moments

on the sets during the Soneri Ikhtiar TVC Shoot.

on the sets during the Soneri Ikhtiar TVC Shoot.

Soneri Ikhtiar Tahafuzz

ZAP to

personal and professional concerns. The campaign was
bundled with the grand prime time event; Pakistan Super
League 2016 which became one of Pakistan’s highest
rating sport event. Apart from the three TVCs, the
campaign included print ads, hoardings, brandings and
radio spots.

Scan the Zap Code to view the
Ikhtiar Tahafuzz TVC

Refer to social media campaign in the Digital Matters section.

Soneri Ikhtiar
Worldwide Accidental Coverage

Scan the Zap Code to view the
Ikhtiar Worldwide Accidental Coverage TVC

Soneri Ikhtiar Free Services

Download the ZAPPAR App
from Google Store
or the Apple Store and
hover over these Zap Codes
at the back to experience an
exciting new dimension of
information sharing.

(For more information on Zappar,
refer to the Digital Section)

Scan the Zap Code to view the
Ikhtiar Free Services TVC
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Behind the Scene Moments

Outdoor Campaign

on the sets during the Soneri Ikhtiar TVC Shoot.

Soneri Bank Marketing and Adcom Leo Burnett team along with
Producer SeeMee Productions, Mr. Naveed Arshad.
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Shaheed-e-Millat express way, Karachi.

Jinnah Terminal, Karachi Airport.

Main Shahrah-e-Faisal, Karachi.

Jinnah Terminal, Karachi Airport.

Askari Park, old Sabzi Mandi, Karachi.

Lahore Airport.
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A Grand Gathering:
Soneri’s Annual Conference 2016
Soneri Bank held its 2016 Annual Conference on the
23rd of March at the Pearl Continental Hotel, Karachi.
The grand gathering’s purpose was to celebrate the
achievements of the bank. The conference was held on
Pakistan Day in honor of our nation, and to pay tribute to
all the hard working Sonerians, recognize top performers
across the Soneri network. The event showcased
highlights of the year 2015. It also included speeches
from Soneri’s President & CEO, Mr. Mohammad Aftab
Manzoor; Chairman, Mr. Alauddin Feerasta; and Chief
Guest, Mr. Sakib Sherani, the Founder and Head of

Macroeconomic Insights (Pvt.) Ltd. (based in Islamabad,
Pakistan’s ﬁrst independent economic research house
and consultancy ﬁrm.)
The conference commenced with a Light & Sound
performance by the ‘We are One’ band. The Soneri
corporate song, Roshan Har Qadam, was unveiled with
an enthralling performance by the band. The event was
also punctuated by artistic dance performances during
intervals, followed by a moving performance of modern
Suﬁ music by well-known singer, Arieb Azhar.

President & CEO Mr. Mohammad Aftab Manzoor and Chairman Mr. Alauddin Feerasta address the audience at the Annual Conference.

Marketing
Events
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President & CEO Mr. Mohammad Aftab Manzoor with
Chairman Mr. Alauddin Feerasta.

Head of Marketing, Ms. Fariya Zaeem presenting bouquet to
Chief Guest Mr. Sakib Sherani.

From left: President & CEO Mr. Mohammad Aftab Manzoor;
Chairman Mr. Alauddin Feerasta; COO Mr. Amin Feerasta;
Chief Guest Mr. Sakib Sherani and Head of Treasury,
Capital Markets, FI & PRI Mr. Shahid Abdullah.

Address by Chief Guest Mr. Sakib Sherani.
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At a Glance

COO Mr. Amin Feerasta; Chairman Mr. Alauddin Feerasta; Head of CRBG
Mr. Abdul Aleem Qureshi; Chief Information Officer Mr. Ahmed Saqib Asad
and Head of Marketing Ms. Fariya Zaeem.
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Creatively presented Soneri Bank’s values with the sayings of our great leaders.
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The Commercial and
Retail Banking Conference 2016
The Annual CRBG Conference 2016, organized by Soneri
Bank, was held on the 24th of March, 2016 at Pearl
Continental Hotel, Karachi. The Regional Heads, GMs and
TLs, along with the CRBG team members, attended the
motivating event.
The conference was embossed with interactive
presentations conducted by senior ofﬁcials who enlightened
the gathering with new ideas and strategies for the year
2016. The conference maintained an inspirational tone and
was highly appreciated by the participants who enjoyed its
innovative and interactive approach.

22
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President & CEO Mr. Mohammad Aftab Manzoor
at the CRBG Conference 2016.
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Sonerians go to Siachen
As part of its Initiative Drive 2016; and in appreciation of
the hard work put in by dedicated ‘Sonerians’, Soneri
Bank commenced the year with a theatrical engagement
by arranging a special treat for its employees in Karachi
and Islamabad. Exclusive shows of the popular stage
play, Siachen, were held for the bank’s employees in
Karachi, Lahore and Islamabad. The play has been hailed
as a theatrical magnum opus authored by veteran
playwright and wit, Anwar Maqsood. It is directed by
Dawar Mehmood.

Siachen has been one of the most popular plays to be
staged in the country. It is rooted in a patriotic theme, and
revolves around a plot of sacriﬁce and national pride. It is
often punctuated with light-hearted but potent wit, which
is the hallmark of Maqsood’s writings. The play was
followed by a lucky draw in which winners were given the
chance to take home an assortment of prizes.

Fariya Zaeem Head of Marketing, unveiling the play to Sonerians.

Mr. Anwar Maqsood, playwrite addressing the audience
at the Siachen play.

From left to right: Chief Operating Officer Mr. Amin Feerasta; Head of Marketing Ms. Fariya Zaeem; Marketing Services Manager Mr. Anwar Hussain;
Digital Marketing Officer Mr. Abid Saleem and Marketing Manager Ms. Shazia Lalani at the Arts Council, Karachi.
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Siachen: A Chilling Reality;
A Warm Review
After a series of successful theatre plays, veteran
playwright, Anwar Maqsood, returned with Siachen.
The play was directed by Dawar Mahmood.
Soneri Bank reserved three consecutive shows of the
play for its employees as a part of its Employee
Engagement Activity.
Soneri has always been a huge Anwar Maqsood fan. Last
year, Sonerians had gathered to watch his play, Dharna,
at the Arts Council in Karachi. They enjoyed every bit of its
cutting wit and humour.
This year, Sonerians were once again in the hall for another
Anwar Maqsood masterpiece: Siachen. Just before the
play began, Anwar Maqsood spoke to the audience in his
typical tongue-in-cheek manner. He informed them how
the script evolved, and how well the director and
performers executed it. He informed them that the actors
of the play were selected from about 900 contestants; and
that to add a touch of reality to their performances, they
were actually sent to Siachen for two weeks to personally
experience the harshness of the region.
The play revolves around the lives of ordinary soldiers
defending their positions, and conﬁning the enemy within
their present boundaries, all the while living in a merciless
environment. The play rightly suggests that the climate in
Siachen is deadlier than the weapons of the enemy! The
snow there is not the kind of soft ﬂakes which fall in
Abbottabad and Murree. Anwar Maqsood also alludes
that the wind in Siachen is more agonizing than a wound
made by knives and blades.

The characters of the play include a BBC Reporter ﬁlming
a documentary on the armed forces; and an Indian
militant who is by birth a Bihari, and who has mistakenly
entered Pakistani territory. He constantly tries to prove
himself to be a Pakistani. He does this in a pure Bihari
accent, generating lots of laughs from the audience.
The Bihari kept the audience amused with his fabricated
stories and by twisting facts of history to his advantage.
On the other hand, the light romantic-comedy scenes
involving the BBC reporter and a Pakistani soldier, Moosa
Khan, were loved by the audience, who tremendously
enjoyed the quick-ﬁre dialogues and chemistry between
the two.
The script is packed with many meaningful puns, and
often uses satire to convey some serious messages. The
performance of the actors was near-ﬂawless. The wit
weaved into almost every dialogue, and the warmth of
every emotion that was exhibited by the characters,
immediately clutched the audience’s attention in a way
that, for example, even a simple nod from Moosa Khan
had them rolling on their seats.

CSR
Activities

The end of the play comes with the martyrdom of some
Pakistani soldiers. They are then wrapped in the
Pakistani ﬂag as their comrades perform the national
anthem. The scene actually moved many people in the
audience to tears.
The popularity of the play can be measured by the fact that
it has had a run of over a hundred shows in Karachi alone,
and then (on popular demand) went to Dubai. A marvellous
achievement and a certainly well-deserved one.

The play commences with the emotive scene of the
soldiers’ departure for Siachen. Apart from being
soldiers, they are, of course, also husbands, fathers, sons
and brothers.
The soldiers arrive on the glaciers of Siachen where other
soldiers are already preoccupied in their daily routines,
such as reading novels, playing board games, listening to
the radio, teasing each other, and reminiscing about past
moments that they shared with their loved ones back
home. They re-read their letters while pretending to stay
emotionally strong. All of them are in white snowsuits and
black boots, holding G-3 guns. The guns are an essential
part of their uniform.

26
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Play review by:
Hena Kamal
Credit Risk Analyst
Credit Division, COK
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Digging for Hope:
Soneri in Thar
Saving Thar is a life-saving project for building the lives
and resilience of vulnerable communities in the
drought-prone areas of Tharparkar. Soneri Bank, with its
vision to develop society, has taken the initiative of
providing them some means of sustenance. Soneri Bank
supported and facilitated the construction of dug-wells for
community welfare.
Afﬁrming its objective of providing innovative solutions,
Soneri Bank sponsored a dug-well in the village of Mithrio
Rojh, Tharparkar.

The dug-well facilitates over 120 households – relieving
over 900 people from the laborious duty of walking several
miles to collect water daily. This especially beneﬁts the
women responsible for carrying water.
Soneri Bank seeks solutions for water scarcity relevant for
the water-food-livelihood nexus in an integrated manner.
Spreading literacy in the untapped villages of Thar, is
Soneri’s way forward to empower the vulnerable society
and sustain communities.

Soneri Bank Marketing and OAKS Karachi teams at the Dug-well site in Tharparkar.

Solar Panels for power generation in the region.
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Saving Thar
Donors Event
On the 7th of December, Soneri Bank sponsored the OAKS
Donor event at Movenpick Hotel. The event invited all
'Saving Thar' donors and sponsors to update and brief
them on the development progress of the dug-wells.
The event was an enlightening presentation of the region's
current scenario and motivated all the donors to stay true
and hopeful to the cause.

Saving Thar’s key well-diggers who worked hard
at the Tharparkar’s dug-wells.

CEO Hisaar Foundation, Dr. Sono Khangharani with
Head of Marketing Soneri Bank, Ms. Fariya Zaeem.

Head of Marketing Soneri Bank, Ms. Fariya Zaeem presenting a token of
appreciation to Dr. Sono Khangharani, CEO Hisaar Foundation.
,
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Leadership is not Gender-specific:
Soneri at the 6th Women Leaders’ Summit
Soneri Bank as an organization gladly upholds the value of
equality in all facets of its business – especially
gender-equality. It especially gives high regard to working
women. Thus, Soneri provides its women staffers the
provision of equal opportunity and leadership trust,
because it believes that leadership is not gender-speciﬁc.
In February 2016, Soneri Bank sponsored the 6th
International Women Leaders’ Summit organized by New
World Concepts - a marketing and management
consultancy based in Karachi led by Yasmin Hyder CEO.
New World Concepts has been a pioneer in leadership
development for professional women since 2012. The
conference is an excellent platform for dynamic women in
the shape of leaders, entrepreneurs and opinion makers in
the region and across the world. They are invited to the
conference to come and share their success story and
inspire many others to take their lead.
This year’s theme was People, Purpose & Passion: The
Pathway to Success. The international panel of speakers
included Reem Badran, Chairperson National Microﬁnance
Bank, Jordan; Patchamuthu Illangovan, Country Director,
World Bank Pakistan; Her Excellency Ms. Jeannette
Seppen, Head of Mission Netherlands; Vibeke Jensen,
Director UNESCO Pakistan; Dr. Sohail Naqvi, Vice
Chancellor, Lahore University of Management Sciences;
Asmâa Morine Azzouzi, President of the Association of
Women Entrepreneurs of Morocco; Sanem Oktar, Board
Member Turkish Association of Women Entrepreneurs; and
Bibi Russell, CEO Bibi Productions, Bangladesh.
The Summit was a unique chance for the sponsors to
engage with up to 300 women delegates, and facilitate
them to explore opportunities, and overcome social and
professional barriers that they may face being women
professionals. The Summit was a tremendous success; a
powerful event and concept which Soneri Bank is
honoured to support.

Head of Marketing, Ms. Fariya Zaeem presenting memento to
Board Member KAGIDER, Dr. Zehra Güngör, Turkey.

Flight Lieutenant, Pakistan Air Force, Ayesha Farooq with Soneri team.

Soneri Women Team.

Head of Marketing Ms. Fariya Zaeem interviewed by TV channels.
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A Carnival
for Education
Soneri Bank sponsored the 2nd CAP Children’s
Carnival that took place on the 6th of March this year at
the Karachi Parsi Institute (KPI). The event’s aim was to
raise funds to sponsor education for low-income
schools. Soneri Bank actively participated to provide
academic prospects for students deprived of standard
education.

Attendees of the 6th International Women Leaders Summit 2016.

34

Soneri Roshni 2016 Volume 1

The carnival included colourful activities such as arts
& crafts, jumping castles, sports challenges and many
fun-ﬁlled games that the children of all ages thoroughly
enjoyed.
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Reviving
South Asian Music
TARZ group is an ensemble of master musicians from
Pakistan who endeavor to reformulate and expand the
scope of South Asian music. The group, spearheaded by
Founder President Yousuf Kerai, provides a platform for the
youth to be inspired with South Asian music and
collaborate with the genre’s maestros.

Two of Tarz’s musicians; master violinist Islamuddin Meer
and the illustrious young sitar player, Shehroze Hussain
were featured in the last season of Coke Studio through the
platform’s recognition, and continue to enrich the group’s
music while growing an extensive fan-base. Soneri Bank
honors the national inheritance of music and deems South
Asian music as an integral part of Pakistan’s identity.

“The Essence of South Asia” is the group’s ﬁrst music
album CD sponsored by Soneri Bank which was
launched in a concert held at Arts Council on the 12th
and 13th of December 2015. It is a musical experience
weaving the sounds and accents of South Asian Music in
a unique orchestration.

Soneri Bank Marketing team at the Tarz Group concert.

Founder President Tarz Group, Mr. Yousuf Kerai performing live.

Scan the Zap Code
to witness the performance of
Yousuf Kerai.
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Soneri Bank comes to
Arifwala & Pak Pattan

New
Branch
Branding

Soneri Bank inaugurated its newest branches in Pak Pattan
and Arifwala. The launch event was attended by
employees and local businessmen. The Head of CRBG of
Central-II Group inaugurated the branches on 20th
November 2015 along with GM Central-II and Regional
Head of Sahiwal.
The ribbon-cutting ceremony was followed by a note of
praise from the Head of CRGB who hoped that launching
the new branches would facilitate businessmen and the
general public efﬁciently.

Arifwala Branch

Pak Pattan Branch
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Soneri Bank Expands to
DHA PHASE IV

Brand New
Branch Brandings

On the 24th of February 2016, Soneri Bank’s DHA
PHASE IV Branch located at 10th Commercial St. was
inaugurated by the respected Chairman, Mr. Alauddin

Various branches across the Soneri network get newly
branded to instill a positive image with walk-in customers.

Feerasta and President & CEO, Mr. Mohammad Aftab
Manzoor of Soneri Bank did the honor of cutting the cake
in the ceremony.

Cloth Market Branch, Karachi

Gujjar Khan Branch

F-8 Branch, Islamabad

Gujrat Branch

I-10 Branch, Islamabad

DHA Branch, Lahore

Muzzafarabad Branch

Branch inaugurated by Chairman, Mr. Alauddin Feerasta along with President & CEO, Mr. Mohammad Aftab Manzoor and COO Mr. Amin Feerasta
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1991 marked the year we began our journey. Today, 25 years later,
Soneri Bank offers a full range of ﬁnancial solutions to retail, corporate
and personal clients with a branch network of over 265 branches and
270+ ATMs in 127 cities across Pakistan. Our technological infrastructure
is rapidly growing as a commitment towards incorporating innovation and
providing state-of-the-art convenience with security.
Our brand philosophy, Roshan Har Qadam, continues to drive our vision
forward as we brighten lives and generate smiles.

(Rupees in ‘ 000)

Financial Year
Share Holders Equity
Deposits
No. of Branches
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1992

1996

2000

2004

2008

2012

March 2016

324

702

1,249

3,043

7,113

12,332

17,596

1,687

6,655

14,030

37,384

61,634

120,591

195,618

5

16

24

52

117

233

266
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Credit Risk Management
and Soneri Bank Limited

Articles

We are banking in a time where various events bring
frequent changes in the world of politics and policies that
affect the countries that are not even part of it. In such
scenarios and given the ﬁnancial bubbles that may arise
from them that could collapse the world economies, the
banking industry needed to adapt measures and tools that
could help it to assure their business is properly
risk-assessed and mitigated rather providing a foundation
to any irrationally speculative economic crisis. To do so,
reforms have been made in the banking industry with
subsequent development of policies and procedures that
would help the banks improve the quality of their assets, or,
in other words, to improve the portfolio that they are
currently having in their books.

economies took a step towards more transparent credit risk
models that would ensure that the lending portfolio is clean
and risk-mitigated and the losses are properly accounted
for in the ﬁnancial statements. Talking about Pakistan, the
State Bank of Pakistan circulated its regulations and
policies that are to be complied with by the lending
institutions. The directives from the SBP require the banks
to formulate a risk management framework which should
speciﬁcally address the issues related to credit lending. It
would help the banks to identify and mitigate the risks that
inherently exist in the current and potential credit assets of
the bank. The effective management of credit risk is a
crucial component of any risk management framework and
it ensures long term success to any banking institution.

First, let us be clear about the credit risk, and then we will
be moving towards the risk management processes. The
Global Association of Risk Professionals (GARP) deﬁnes it
as the potential for loss due to failure of a borrower to meet
its contractual obligation to repay a debt in accordance
with the agreed terms. In other words, the potential loss
due to the nonperformance of a ﬁnancial contract, or
ﬁnancial aspect of nonperformance in any contract, is
termed as credit risk. It is not to be confused with the
market risk as that is purely because of the changes of
conditions of the market but credit risk does relate to
market risk in numerous risk drivers such as impacts of
markets on credit defaults, low cash ﬂow generation due to
economic crisis, etc.

Soneri Bank Limited has formulated its risk management
framework that sets out policies and procedures while
enabling us in identifying the risks faced by the bank,
assessment of the same for prioritization, implementation of
the mitigation strategies and monitoring of the same on
regular basis. The credit exposures are diversiﬁed on the
basis of customers’ segments, products nature, economic
sectors, regions, collaterals, risk ratings and non
performing assets. The risk management framework
requires to be detailed about the management of credit
risk, for which various policies have been formulated as per
the directives of SBP.

The banks mitigate credit risk in a number of ways. They
charge a higher pricing to borrowers who are more likely to
default, a practice called risk-based pricing. The banks
may write stipulations on the borrower, called covenants,
into loan agreements and facility offer letters, such as
periodic submission of ﬁnancial data, refraining from any
further borrowing that may affect the ﬁnancial position of
the company, etc. The banks tend to diversify the credit
borrowers’ pool in such a way that there is a proper
concentration in every segment of the industry so that in
case of any ﬁnancial or economic bubble, the portfolio of
the bank may not suffer at large.
The global ﬁnancial crisis along with the subsequent credit
crunch that followed for years had put the entire credit risk
management into the regulatory spotlight. It was then
demanded that the lending institutions should have a
thorough knowledge of their customers and their credit
worthiness as well as their operations. So the entire world
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The detailed credit policy and detailed credit manual, in
speciﬁc, helps the bank to cover the areas of credit risk
management and ensures that the relevant guidelines are
devised and circulated so that risk is managed and
controlled while carrying out the routine credit operations.
The booking of a quality and diversiﬁed credit portfolio is
an ongoing process and it is addressed by the teamwork of
the credit and business side while taking into account the
inherent risks of various economic sectors, market growth,
inﬂation, macro-economic conditions, government policies,
and various other criteria. Such ﬁnancing is thus in
correlation with the Prudential Regulations and other
directives of the State Bank of Pakistan.
The credit risk of each ﬁnancing is identiﬁed, measured
and mitigated using both qualitative and quantitative
models that are the basis of any credit risk management
framework. The bank’s credit portfolio is rated on the basis
of ﬁnancial/statistical models for reaching the level of risk
any customer inherits. The qualitative analysis of the
portfolio is carried out on the basis of the credit history of
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the customer, managerial expertise and experience in the
industry, the growth of the industrial sector and government
policies and macro-economic conditions related to the
sector, collateral offered, ﬁnancial statements analysis,
market checks, etc. The perfect combination of both
models helps the bank to book a quality asset under its
fund based or non-fund based books. The delegated
business discretionary powers are being exercised by the
professionals experienced and skilled in the ﬁelds of credit
risk which ultimately assures that the bank’s credit portfolio
and health of credit relationships have been properly
evaluated both at group and individual level so that a
sound credit decision is extracted.
Soneri Bank Limited has made determined efforts to
automate various legs of the credit risk management
functions that help us to gather and report accurate and
detailed data of the credit portfolio. It ensures system based
decision making, credit administration and risk control.
The credit risk management at a bank is an end-to-end
process that involves the approvals, disbursement,
monitoring and review of the credit portfolio so that any
deviations from the approved covenants and deﬁned
policies are identiﬁed at an earlier stage and remedial
actions are implemented to ensure that the problem credit
portfolio is taken back to normal track and bank’s interest is
duly safeguarded.
The disbursement and loan review functions are managed
by the Credit Administration Department under the
guidance of Credit Division. For the purpose of
strengthening the credit risk management processes, the
Internal Audit Division acts independently to evaluate the
procedures and practices being followed and ensures
adherence to the established standards and policies for
management of risk assets.
Any credit risk management policy insists on accounting for
the problem credit loans. In other words, the provisions
should be made in the bank’s books for such assets that
do not qualify as normal credit loans based on the
regulator’s criteria and bank’s approved policies.
The State Bank of Pakistan has set out guidelines that are
required to be followed to account for the classiﬁcation of
the bank’s asset portfolio based on the time based criteria
and subjective evaluation, that is carried out on the basis of
credit worthiness of the borrowers, their cash ﬂow,
adequacy of collateral and subsequent credit and security
documentation.
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The beneﬁt of forced sale value (FSV) of the collateral
against the non-performing loans is admissible based on
the criteria deﬁned in the Prudential Regulations. Such
creation and maintenance of provisions against NPLs are
the integral part of credit risk management process.
Rescheduling and restructuring of asset portfolio is
permitted as well subject to the speciﬁed guidelines of the
regulator. The detailed information related to such portfolio
is maintained and reported to the SBP as per the deﬁned
guidelines. This information leads to ascertaining the quality
credit portfolio from the total credit assets of the bank.
The close coordination between various interlinked
departments and divisions of the bank ensures that there is
a quality credit portfolio in the books of the bank and the
provisional losses are duly accounted for and reported as
per the directives of the State Bank of Pakistan. It makes it
certain that the monitoring of credit risk and its mitigation is
being carried out regularly by the bank.

“

The continuous development in
credit risk management has helped
the bank to maintain a quality credit
portfolio and it ensures that the
related processes are being carried
out smoothly at all levels while
ensuring that customer needs are
also addressed timely. It
subsequently helps the bank to
increase its profitability while
contributing towards the betterment
of the country’s economy and
banking industry.

”

Article contributed by:
Usama Khan
Senior Credit Operations Ofﬁcer

The Reality of Stress and
How to Manage it
Today most people are found under stress due to one
reason or other; life is too fast and sometimes it becomes
difﬁcult to keep pace with the changes taking place
every now and then. The increased pressures of modern
day living are responsible for creating a lot of physical
and mental stress which need to be handled properly.
It is all the more essential for our colleagues to develop
shock absorbers in their body to face various challenges,
hurdles and adversities preventing them from achieving
their goals in life.
Every person in the world does experience stress,
depression, pulled down, in blue or bummed out at one
time or another but it should be a temporary state of affairs
because if it persists for a longer period or it is too frequent
then it can result in serious health problems.
Remember the golden words “The happiest of people
don't necessarily have the best of everything; they just
make the most of everything that comes their way.” So we
must develop the abilities to use day to day stress to our
advantage.
WHAT IS STRESS?
In a broader sense stress is a speciﬁc response a body
makes to all non-speciﬁc demands, e.g. challenges,
threats or expectations. In fact stress generated by hopes,
fears, expectations, excitement, joy or from any change
which makes you feel un-comfortable. It is a high level of
mental arousal and bodily tension that exceeds a person's
capacity to cope.
TYPES OF STRESS
Basically there are two types of stress which can be termed
as Positive stress and Negative stress.
A-POSITIVE STRESS
The positive stress generates from positive emotions. In our
day to day activities we often encounter positive stress
through emotions like pleasure, enthusiasm, excitement, joy,
love or intellectual stimulation.
B-NEGATIVE STRESS
The negative stress generates from negative emotions such
as fear, anxiety, hatred, conﬂict, frustration, guilt, anger or
dis-satisfaction.

STRESS PHYSIOLOGY AND RESPONSES
There are three types of responses in a split second in case
of a threat:
1- Fight
2- Flight
3- Freezing in fear
You must have experienced that whenever there is a threat
to an animal it either ﬁghts back or runs away. The third
response is quite rare.
Stress is an emergency and nature has gifted every living
being with the ability to cope with such situations but it is a
temporary state reserved for extreme situations. The
responses in the body are very fast, many hormones start
circulating through the blood stream and reach every organ
activating every cell in the body to gear them up for action.
The liver releases sugar and fats into the blood stream to
provide extra energy. The respiration becomes faster to
provide more oxygen. The heart beat increases and the
blood pressure rises to provide blood to all the areas of the
body. Nature has gifted us with a blood clotting mechanism
which stops the blood from ﬂowing out in case of injuries.
This mechanism is also activated in anticipation. The body
muscles become tense preparing the person for any
strenuous action.
These all responses are reserved for very extreme and
temporary situations but if the stress continues for a longer
period then health can be damaged. It also adversely
affects the immune system of the body.
WARNING SIGNS OF STRESS
People experience stress physically, mentally, emotionally or
behaviorally. In each type of stress the individual gets a
warning signal.
A-PHYSICAL STRESS
The warning signs for physical stress are:
• Tension
• Headache or Migraine
• Backache
• Neck ache
• Palpitation
• Irregular breathing
• Dry mouth
• Sweating
• Cold hands
• Shakiness
• Ulcers
• Sleeping disorders
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B-MENTAL STRESS
When you are under mental stress you will get warning
signals which can be:
• Lack of concentration • Forgetfulness
• Lack of coordination
• Indecisiveness
• Being disorganized
• Making mistakes frequently
• Inability to remember recent events
C-EMOTIONAL STRESS
The symptoms of emotional stress are also very clear in
human beings through the following signs:
• Anxiety
• Phobias
• Panic
• Depression
• Cynicism
• Mood swings
• Tearfulness
• Loss of sense of humor
• Excessive worrying
D-BEHAVIORAL STRESS
When a person is a victim of behavioral stress you will often
ﬁnd him in abnormal conditions. The following signs might
appear in such persons:
• Increased smoking
• Increased drinking
• Over eating
• Eating nothing
• Neglecting personal appearance
• Nail biting
• Hair pulling
• Starting lots of things without ﬁnishing
HOW TO MANAGE STRESS
There are many techniques to cope with stress but ﬁrst
thing is realization. You must be aware of the warning
signals and then you should have a determination to
overcome stress only then you can handle it to your beneﬁt
other wise it will damage you.
Stress is a major contributor to the six leading causes of
death today: disease, lung ailments, cancer, cirrhosis of the
liver, accidental injuries and suicide. It is also closely related
to high blood pressure, ulcers, nervousness, feelings of fear
or dread, insomnia, loss (or increase) of appetite, inability to
concentrate, and/or boredom. Following are some
suggestions which can help you improve your abilities to
manage stress and resultantly health:
POSITIVE ATTITUDE AND SELF IMAGE
I personally feel that the ﬁrst and most important method to
handle stress and also to lead a happy and successful life is
to develop a positive self-image and attitude towards life. If
you succeed in this attempt then you need no other method
to manage stress or I would say manage life.
Winston Churchill once said “A pessimist sees the difﬁculty
in every opportunity; an optimist sees the opportunity in
every difﬁculty.”
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Self-image is a product of all your past experiences,
success and failures as well as sum of all thoughts
accumulated in a lifetime. One must have a high and
positive self-image only then he can lead a happy and
stress free life. A famous philosopher William James once
said, "We lead our lives as it is imagined in our minds."
Self-image and positive attitude plays a very vital role in our
life. The great philosopher who ruled the Roman Empire
known as Marcus Aurelius said "Eight words can determine
your destiny: Our life is what our thoughts make it." Similarly
Milton said “The mind is its own place, and in itself can
make a heaven of hell, a hell of heaven.”
Today, scientists have proved that man is fully capable to
change himself, his habits and attitudes as human beings
are adaptable.
One should be positive in life and only then he can lead
a peaceful life. Roses do have thorns, it is a reality but
why should we keep on grumbling about this fact.
Instead we should praise nature that thorns have been
blessed with roses.
PHYSICAL RELAXATION
It is a wonderful technique to overcome stress. Whenever
one ﬁnds any signal of stress in him, he should immediately
start taking deep breaths. It is also taught in yoga to take
deep breaths from nose and release through mouth.
Whenever you are under stress just go for a walk and you
will feel much better. Another way to handle stress is to play
some games or go for swimming. Even going to visit some
friend or relative will also help in coping with stress.
Everyone needs to escape from the pressures of life
occasionally and just have fun. Find a hobby you can enjoy
and set aside time to practice it regularly.
MENTAL RELAXATION
This is also a well-tested technique to handle stress. You
can go to the mosque and pray for a while it will give you lot
of comfort. In almost all the religions meditation has been
mentioned as a big technique of getting peace of mind.
Muslims, Christians, Hindus, Jews, Chinese and Japanese
do believe in this technique. In yoga also this is a best way
to be healthy with peace of mind and stress-free life.
DEVELOPING COMMUNICATION SKILLS
Do not “bottle up” your tension. Develop close personal
relationships with good communication. Talk with a trusted
friend or family member, professional counsellor, co-worker,
boss, or anyone else who is level-headed and you can trust.
Above all – talk to somebody. “Company prevents misery.”

It has been observed that most of the stress can be
controlled by developing communication skills. A person
who is well versed with these skills possess the ability to
handle stressful situations positively.
NUTRITION, HEALTHY LIFESTYLE AND PHYSICAL
FITNESS
People who are victim of mal-nutrition are often unable to
handle stress. In fact proper food and healthy habits are
very vital in increasing resistance to stress.
You must have observed in day to day activities that the
persons who are physically unﬁt or weak don't have the
ability to cope with stress. On the other hand people who
are involved in sports, exercise and are physically ﬁt
possess more resistance to stress.
SLEEPING WELL
Most of the stress can be overcome if one gets sound
sleep. It is one of the principles of healthy life to have a
sound sleep. People with sleep disorders are more prone to
stress compared to others. Be sure to get the amount of
sleep your body needs (usually seven to eight hours per
night) at least four nights a week.
TIME MANAGEMENT
A person who is disorganized in his life will always
complain that he does not have enough time for various
activities of life. Such persons are found in stress and
frustrated all the time. In order to manage stress one must
learn to manage his time properly so that he is in a position
to perform various assignments in a proper manner. It is
important to determine the priorities and goals of life. An
ideal time budget should be prepared and the time
robbers should be eliminated.
There is a saying “Know the true value of time; snatch,
seize and enjoy every moment of it. No laziness, no
procrastination: never put off till tomorrow what you can
do today”.
COUNTING BLESSINGS NOT MISFORTUNES
It is generally observed that most of the people start
counting their misfortunes and just forget the blessings,
which generates stress and tension.
Life is not a bed of roses. Everyone has problems but on the
other hand if you take a look at someone belonging to a
lower social stratum, you will ﬁnd yourself in a far better
position. One must look towards the bright side of the
picture in order to lead a stress free life. If we sincerely start
counting the blessings of the Almighty Allah, we cannot
count all. The Holy Quran and our Prophet said on
numerous occasions that "When we thank Allah for his
blessings, He showers on us more blessings."

The Holy Quran also says “Riches are not from an
abundance of worldly goods, but from a contented mind.”
ACCEPTING SHORTCOMINGS
No one is perfect in this world. Everyone has got some
weaknesses and shortcomings. One must be sincere and
honest to at least himself by accepting his weaknesses. It
is not bad to commit a mistake but it is very bad not to
accept it.
To err is human to forgive divine. If you adopt this principle
then you will feel relaxed and will accept criticism positively.
Most of the quarrels can eliminate if one party accepts his
mistake. In fact everyone has some limitations and to be
happy in life one must know his limitations. Similarly, one
must not consider himself as a super hero who is capable to
do everything or a perfect person because it will always
keep him under stress.
One must accept criticism happily and positively being true
to himself and accept that he can be wrong.
LIVING IN PRESENT
Most of the stress or depression is either related to past or
future so if you learn to live in today you will be able to lead
a stress free life. Past is history and future is mystery, only
present is the reality.
Someone has very well said “You can't change the past, but
you can ruin the present by worrying over the future.”
In the end I wish to mention here that nature has blessed us
with lot of capabilities and abilities to cope with adverse
situations. It is just a matter of realization and seriousness to
solve the problem. The following verse can also be helpful
in motivating you to handle stressful situations successfully:-

“

Be a good person with a broad
smile, try to be happy all the while.
When things go wrong don't get
blue, just laugh and say I will get
through.

”

Article contributed by:
Iqbal Zaidi
SEVP & Head,
Compliance & Controls Group
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Which Type of a Leader
are You?
Discover the Various Leadership Styles
of Today’s Corporate World.
When developing your leadership skills, you must soon ask
yourself, “What leadership style work best for me and my
organization?” To answer this question, it’s best to
understand that there are many from which to choose and
as part of your leadership development effort, you should
consider developing as many leadership styles as possible.
In fact, choosing the right style, at the right time in the right
situation is a key element of leader effectiveness. That’s not
what most people do - they have one style used in many
situations. It’s like having only one suit or one dress,
something you wear everywhere. Of course, all of us would
agree that having only one set of clothes is ridiculous. But
then, so is having only one leadership style.
Here are some of the most common leadership styles:
1. The Leader Exchange Style
Sometimes known as leader-member exchange, the style
involves the exchange of favors between two individuals.
An exchange can be hierarchical between the boss and
subordinate or occur between two individuals of equal
status. For this leadership style to work, you need to know
how to develop, maintain and repair relationships.
2. The Participative Leadership Style
It’s hard to order and demand someone to be creative,
perform as a team, solve complex problems, improve quality,
and provide outstanding customer service. The participative
style presents a happy medium between over controlling
(micromanaging) and not being engaged and tends to be
seen in organizations that must innovate to prosper.
3. The Servant Leadership Style
Some leaders have put the needs of their followers ﬁrst. For
example, the motto of the Los Angeles Police Department,
“To Protect and Serve.” reﬂects this philosophy of service.
But one suspects servant leadership are relatively rare in
business. It’s hard to imagine a CEO who puts the needs of
employees ﬁrst before the needs of the stockholders and
the bankers. This style rests on a set of assumptions
(Greenleaf, 1983). In this case, it is not the leader who
beneﬁts most, it is the followers. We have leaders not acting
selﬁshly, but socially.

a. Commanding: Leaders demand immediate compliance.
b. Visionary: Leaders mobilize people toward a vision.
c. Afﬁliative: Leaders create emotional bonds and
harmony.
d. Democratic: Leaders build consensus through
participation.
e. Pacesetting: Leaders expect excellence and
self-direction.
f.

Coaching: Leaders develop people for the future.

However, according to Mind Tools, a number of other styles
exist beyond those deﬁnitions, including:
•

Bureaucratic leadership, whose leaders focus on
following every rule.

•

Charismatic leadership, in which leaders inspire
enthusiasm in their teams and are energetic in
motivating others to move forward.

•

Task-oriented leadership, whose leaders focus only on
getting the job done.

•

People-oriented leadership, in which leaders are tuned
into organizing, supporting and developing people on
their teams.

•

Transformational leadership, whose leaders inspire by
expecting the best from everyone and themselves.

Press
Releases

Recognizing your dominant leadership style is a good place
to start in understanding what kind of leader you are.
Knowing about other leadership styles, and using them
when necessary, is the next step in your leadership
evolution. Current theology promotes the idea of using more
than one leadership style in the workplace to develop your
staff and draw out their very best efforts. In so doing, you
will ﬁnd they draw out the very best in you, too.
Reference:
Cherie Blair, Mentor/Lecturer - Woman Leadership

Author and psychologist Daniel Goleman uncovered six
different leadership styles, which he argues spring from
different components of emotional intelligence:
50
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Soneri Bank Announces
First Quarter 2016 Results

Soneri Bank Strikes an Innovative
Partnership with MasterCard in Pakistan

Soneri Bank posted a proﬁt before tax of Rs. 822.31 Million
and proﬁt after tax of Rs. 539.21 Million for the ﬁrst quarter
ended 31 March 2016. The Board in its 149th meeting held
on 20 April 2016, approved the Bank’s ﬁrst quarterly
un-audited ﬁnancial statements.

In a major signing ceremony held in March, Soneri Bank
reafﬁrms its commitment to innovation and optimum
customer service by partnering with MasterCard. Soneri
launched MasterCard Debit Cards for its customers. The
deal allows Soneri Bank customers to exclusively leverage
the power of MasterCard’s global presence to enjoy
anytime-anywhere access to cash as well as numerous
local and international merchant locations.

Deposits grew by 5.61 percent during the period closing at
Rs. 195.62 Billion (December 2015: Rs. 185.22 Billion). Net
Advances are almost at 2015 year end position standing at
Rs. 112.76 Billion (December 2015: Rs. 112.00 Billion). The
Bank’s Net assets (including surplus) amounts to Rs. 17.60
Billion as at 31 March 2016.

The Bank continues to follow a prudent policy of making
provisions against infected loan portfolio in line with
regulatory requirements.
Soneri Bank has a unique market position in trade-ﬁnance
and transactions banking services and boasts a loyal and
satisﬁed client-base in all its 266 branches all over the
country. The Bank is committed to meet the increasing
expectations of its customers and continue to provide
par-excellence services, for which the Bank has been
investing prudently in information technology, human
resources, marketing and infrastructure.

MasterCard debit cards exclusively issued by Soneri Bank
will come equipped with the latest technology to ensure
safe and secure transactions and will offer cardholders a
host of features and beneﬁts including worldwide
acceptance, emergency services, enhanced fraud
protection and more.

From right to left: Mr. Nabeel Ahmad VP Business Development Pakistan & Afghanistan MasterCard Middle East & North Africa;
Mr. Aurangzaib Khan VP and Country Manager Pakistan & Afghanistan MasterCard Middle East & North Africa;
Mr. Amin Feerasta Chief Operating Officer Soneri Bank; Mr. Ahmed Saqib Asad Chief Information Officer Soneri Bank
and Mr. Faisal Qamar ADC Head Soneri Bank.
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Soneri Bank Transforms Core Banking
System with Temenos

Expanding
Technological Frontiers

On the 17th of March 2016, Soneri Bank took another leap
to enhance the technology platform in line with its focus to
improve customer experience and its wide range of
product offering by signing an agreement with Temenos for
T24 core banking system.

Zong and Soneri Bank sign up for
collaborative Enterprise Solution Services

Mr. Mohammad Aftab Manzoor, President & CEO Soneri
Bank Limited said, “With this technological transformation
and our mission to provide innovative and efﬁcient ﬁnancial
solutions, we aim to uplift our customer experience to
international standards.”

Mr. Jean-Paul Mergeai Managing Director, Temenos Middle
East & Africa Temenos said, “Temenos is extremely
honoured to have been selected by Soneri Bank as their
technology & business partners for the transformation of
their core banking system. As our 10th signing in Pakistan,
Soneri Bank is an important milestone in the continuous
development of our business and the delivery of value to
the Pakistani banking industry.”

Zong is Pakistan’s most advanced and the only network
providing 3G and 4G services. On the 9th of December,
2015, Soneri Bank brought Zong onboard for the provision
of Zong BizXcess & Enterprise Solution Services in a
collaborative signing ceremony.
BizXcess is Zong’s unique service which allows postpaid
subscribers to choose a plan and get it customized with
3G/4G, SMS and Group Call Add-Ons. The BizXcess offers
different packages including EconoXcess 149, ProXcess,
SmartXcess, SMS Add-Ons and Group Call Add-Ons.
These packages offer call, SMS, internet and other facilities
to Zong’s postpaid subscribers at very convenient rates.
Speaking at the signing ceremony, Mr. Niaz A Malik,
Deputy CEO Zong said “This contract is another feather in
Zong’s cap of cellular excellence. We have come to identify
the banking sector’s preference as well as that of Pakistan’s
business community, who chose Zong due to its highest

standards of professionalism, technological advancement
and affordability. Soon, Zong would be able to equip
Pakistan’s entire banking sector with advanced
technological tools practiced worldwide for e-banking.”
Mr. Amin Feerasta, Chief Operating Ofﬁcer (COO) Soneri
Bank speaking at the occasion said, “Soneri Bank in its
mission to continuously innovate and enhance customer
service has invested in the world’s leading technology. This
platform will allow Soneri Bank to provide consistent
customer experience along all touch points.”
The Deputy CEO Zong hoped that the contract would go a
long way in technologically better equipping Soneri Bank’s
style of banking in a secure and foolproof manner. “With
the help of Pakistan’s most advanced telecom techniques,
Soneri Bank would stand equipped to offer banking
services to its customers in a much more convenient,
digitized, faster and durable way without any hassles.”

First row from left to right: Mr. Amin A. Feerasta Chief Operating Officer Soneri Bank Ltd.; Mr. Mohammad Aftab Manzoor President
and CEO Soneri Bank Ltd.; Mr. Jean-Paul Mergeai Managing Director Temenos Middle East and Africa; Mr. Juan Cejudo
Regional Sales Manager Temenos GCC, Middle East.
Second row from left to right: Mr. Navaid Kareem EVP Business Development NDC; Mr. Mir Tehmeed Head Service Management &
Projects Soneri Bank Ltd.; Ms. Anjum Hai Chief Financial Officer Soneri Bank Ltd.; Ms. Ammara Masood CEO NDC; Mr. Ahmed Saqib Asad Chief Information
Officer Soneri Bank Ltd.; Mr. Gary Rhodes, Senior Client Engagement Manager Temenos.

First row from right to left: Mr. Amin Feerasta Chief Operating Officer (SBL); Mr. Niaz A. Malik, Deputy CEO (Zong).
Second row right to left: Mr. Mohammad Arif Usman Head of Administration (SBL); Mr. Ahmed Saqib Asad Chief Information Officer (SBL);
Mr. Rizwan Siddiqui acting GM South (Zong); Mr. Naeem Ahmed Regional Manager South (Zong); Ms. Ashi Ishtiaq KAM South (Zong).
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Soneri Bank Partners
with Xpress Money

IGI Life Insurance Signs
Bancassurance Distribution Agreement

Soneri Bank Partners with Xpress Money to
Expand Remittance Services in Pakistan

A signing ceremony was held on 30th October, 2015
between IGI Life and Soneri Bank. Under the
Bancassurance Distribution Agreement, both parties
mutually approved IGI Life’s products to be distributed
using Soneri Bank’s branch network. Soneri Bank was
represented by its President & CEO, Mr. Mohammad Aftab
Manzoor and Chief Operating Ofﬁcer, Mr. Amin A. Feerasta
while IGI Life was represented by its Dr. Chief Executive
Mr. Aminuddin and Chief Marketing Ofﬁcer Mr. Nadeem
Malik. Other senior ofﬁcials from both the organizations
were also present on the occasion.

On 9th February, Soneri Bank Limited partnered with
Xpress Money, a global leader in international transfer and
payment services, under the umbrella of Soneri Mehnat
Wasool Remittance, to provide money transfer services.
This new collaboration will help Pakistani expatriates from
around the world to send money to their families and
friends. Xpress Money has over 170,000 agent locations in
150 countries worldwide. Instant cash facility is also
available to the customers through Soneri Mehnat Wasool
Remittance without the need for a bank account. The
amount remitted from abroad is paid in Pakistani Rupee
(PKR) and can be collected at more than 265 Soneri Bank
branches in 127 cities across Pakistan.
According to Soneri Bank’s SEVP and Group Head, Shahid
Abdullah: “Partnering with Xpress Money will play a pivotal
role in boosting remittance inﬂows to Pakistan globally. We
believe it will build up foreign reserves. This collaboration
has sure beneﬁts for both institutions and is aligned with
Soneri Bank’s vision.”

Mr. Rizwan Ali Hamdani, Country Manager added:
“This collaboration with Soneri Bank will give us an
opportunity to leverage our services through their wide
network. With Pakistan being an important market and
remittance inﬂows expected to grow exponentially, it is
imperative that we strategically expand our presence in
this market. The established reputation and strength of
both these institutions will signiﬁcantly add value to Xpress
Money customers in Pakistan through applied synergies.”

Mr. Mohammad Aftab Manzoor, President & CEO Soneri
Bank speaking at the occasion said, “This collaboration is a
step towards enhancing the distribution of our
Bancassurance products via a hassle-free service
provided to our valued customers at any of the 265+ Soneri
branches”.

About Xpress Money
Xpress Money has established itself as one of the largest
remittance networks in the industry by working with some
of the largest banks and non-banking ﬁnancial companies.
With a global presence of 170,000 agent locations in 150
countries, Xpress Money is focused on rapid expansion to
the far corners of the globe.

President & CEO Mr. Mohammad Aftab Manzoor and Chief Operating Officer Mr. Amin A. Feerasta
with Chief Executive Mr. Muhammad Aminuddin and Chief Marketing Officer Mr. Nadeem Malik
at the signing ceremony Soneri Bank head office.

Soneri Bank’s Head of Treasury, Capital Markets, FI & PRI, Mr. Shahid Abdullah and
Xpress Money Country Manager Pakistan, Mr. Rizwan Ali Hamdani at the signing ceremony.
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A Milestone of Excellence:
The Onboarding of the
50th Trainee Officer Program Batch
In October 2015, Soneri Bank welcomed its 50th batch of
Trainee Ofﬁcers into the organization. The batch was
brought in through recruitment drives conducted by the
HR department in renowned HEC-recognized universities
across the country. The candidates underwent a rigorous
screening process, to ensure that only the best ones make
it to the ﬁnish. 65 applicants were selected and instated
into a six-week long training program.

Employee
Learnings

The trainees received classroom training for two weeks.
They were then sent off to various Soneri branches to get a
ﬂavour of how the banking industry operates. The training

was conducted by in-house ofﬁcers who helped the
candidates on rotation learning in different departments of
the bank.
The program ended with a passing-out ceremony in
Islamabad, Lahore and Karachi. The ceremony was held to
recognize the efforts of the batch, their trainers, and of the
high-achievers. This was followed by a lunch organized by
the HR team. The aspirational journey turned out to be a
memorable one for both participants and the trainers.

President & CEO Mr. Mohammad Aftab Manzoor and COO Mr. Amin Feerasta at the 50th Trainee Officer Program.
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Looking for Tomorrow’s
Sonerians
Soneri Bank is always searching for talented and
committed individuals. To maintain a healthy inﬂux of fresh
and ambitious new Sonerians, the bank’s HR stafﬁng team
participated in the Recruitment Fairs held at Iqra University;
IBA Sukkur; and on its main campus in Karachi. The
participation of the Soneri HR recruitment team was a
signiﬁcant ploy to interact with graduating students, and to
enlighten them about the opportunities that maybe in store
for them at Soneri Bank. The interaction also greatly
contributed to Soneri’s image as a modern and progressive
brand, especially among young students of banking,
ﬁnance, economics and business.
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A ‘Super Star’
at the Helm:
Special Management Training Programme
on Strategy and Innovation
Soneri Bank aims to strengthen its team through
extracurricular and special training sessions that creates
room for increasing individual skill-sets and organizational
potential. In light of this, Soneri Bank attended a Special
Management Programme: CREATING THE FUTURE:
LEVERAGING THE POWER OF STRATEGY AND
INNOVATION. It was conducted by the internationally
acclaimed, Dr. Anil K. Gupta, Professor of Strategy,
Globalization & Entrepreneurship at Robert H. Smith School
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Dr. Anil K. Gupta

of Business, USA. Anil is ranked as one of the world's most
inﬂuential living management thinkers and was named by
The Economist as ‘one of the world's rising superstars.’
The full-day session was held on 15th of February 2016 at
the Marriott Hotel, Karachi.
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Managing
Together

Strategizing
for Tomorrow

Soneri Bank’s Branch Managers
Discuss Strategic Way Forward

A strategy, motivation and budget ﬁnalization session was
held at PNSC COK on 1st & 2nd January 2016. The
thorough 2-day session was participated by Head CRBG,
CRBG GMs & Segment Heads. The agenda of the session
was to develop an in-depth strategy for managing Soneri
Bank’s milestones for 2016.

A comprehensive day-long strategy meeting of branch
managers of South-I, regional heads and General Manager
South-I with Head CRBG was held on 12th November,
2015 at Pearl Continental Hotel Karachi. The discussion
focussed on current business numbers and a formulation of
strategy for achieving year-end business numbers.

Attendees included:

The business numbers and growth strategy of each branch
was discussed in detail with all BMs and Regional Heads.
The emphasis of the meeting was to convert loss making
units along with day to day operational and HR issues
being faced by branches. A brief presentation on Speed
Finance (PPM) was given by Mr. Salim Khowaja for further
clarity of the product and for achieving Soneri Speed
Finance targets.

Regional Head – City Region
Mr. Zain Khandwani

Head-CRBG
Mr. Abdul Aleem Qureshi
General Manager (South-1)
Mr. Jawed Munshi

Regional Head – Main Region Karachi
Mr. Nasrullah Faiz
Regional Head – Nazimabad Region
Mr. Syed Naveed Abbas
Regional Head – Saddar & Society Region
Mr. Farhan Hassan

Head of CRBG Mr. Abdul Aleem Qureshi leading the budget finalization session.
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The Sonerians Lounge
Employee Engagement Drive
Soneri Bank has launched an Employee Engagement
Drive: Sonerians Lounge. It plans to engage all employees
in the bank’s collaborative efforts through a competition
that encourages Sonerians to generate new customer
leads for their branches.

Apart from incentives for top performers, the drive ensures
to instil ownership, vibrancy, cohesiveness and communal
spirit among all employees, and the banking functions. The
campaign began in May 2016. It will continue on a
quarterly basis. Winners will be evaluated and awarded
with prizes on a monthly and quarterly basis.

Initiative
Drive 2016
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SONERIANS

Take your place with the best
EMPLOYEE ENGAGEMENT DRIVE 2016
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Brand Building

24/7 Phone Banking: 021-111-SONERI (766374)
Over 265 branches & 270+ ATMs www.soneribank.com
SoneriBankPK
@SoneriBank_Pk
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Cruising
for Sales
Sales is a vital engine of business, and our branch managers
are the frontline soldiers who play a key role towards the
growth of Soneri Bank. In order to meet and exceed the
challenging targets and to sustain motivation levels among
the team, two sales campaigns; Master Blaster and June
Hungama were initiated at South-I. Both the campaigns
created high enthusiasm among the entire sales team of
South-I, and plenty of Sonerians came neck-to-neck against
each other to secure the top positions.

Certiﬁcates were awarded by GH-CRBG to all the winners
which followed by a delicious dinner feast and some show of
talent by the attendees.

To recognize and appreciate the star performers, a prize
distribution ceremony was held at an Arabian Sea cruise on
the 12th November 2015. Mr. Abdul Aleem Qureshi,
GH-CRBG graced the occasion with his presence along with
Mr. Jawed Munshi, GM-South I.
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Birthday
Celebrations

CRBG Team celebrates the birthday of Mr. Saad Bin Salim in the presence of Head of CRBG and Head of CIBG.

Digital
Matters

Soneri Bank staff jubilantly celebrated the birthday of the charming Mr. Amil (non-clerical).
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Zapping
the old ways

Social Media
Newsletter Report

Introducing ZAPPAR to Soneri Roshni

Overview

Facebook Engagement

During the period of 6 months (September – Febuary),
Soneri Bank’s digital media platforms contributed to
maintaining optimum customer engagement by
strenghtening digital channels of communication. The
digital platforms not only served as a source of product
promotion but also became an engagement platform for
customers to address their queries, concerns and
complaints. Our digital presence has continued to help us
acquire more customers and increase engagement with
existing customers. We were able to sucessfully execute
interactive engaging activities and campaigns alongside
promotion of generic banking content and socio-cultural
events sponsored by Soneri Bank.

The content shared on the Facebook page aimed at
garnering engagement while keeping the audience up to
date with all product promotions, engagement activates
and campaigns as well social updates from Soneri’s
sponsorship and CSR activities. The Facebook page also
served as a platform for current and potential customers
for inquires and conﬂict resolution, enabling an effective
two-way communication with the fans. The content
shared on the page also helped direct and increase
trafﬁc to Soneri Bank’s website & Twitter. A total of
715,411 unique users engaged with our content during
the period of six months. All this engagement contributed
to creating multiple stories for Soneri Banks as the
content reached 9.39 million people during that time.
Below are all the campaign that went live on Soneri
Bank’s page during this period.

Zappar is the new leap in mobile technology. It is a clever
little app that can see and recognize images and objects in
the world around us. Once it sees things it knows through
your camera, it uses Augmented Reality to make them
come to life. With Zappar you can turn almost anything into
a TV channel, a video game or even one of those social
networking sites. Zappar adds a new visual dimension to
the world for you to explore.

According to an article published in tribune.pk in 2015,
‘Pakistan is to have 40 million smartphones by end of 2016’.
With the growing pace of smartphone usage, we see an
opportunity to target a mass market providing them with the
interactive platform to showcase our work and maximize
our reach.

What are Zap Codes?

What are QR Codes?

Zap Codes are the codes used to make Zappar recognize
the objects in real life to transform them into augmented
reality. It creates a magical link to the digital world delivering
mind blowing content straight to your mobile device. They
look like small barcode-like icons as shown below.

A QR Code (quick response code) is a type of 2D bar code
that is used to provide easy access to information through
a smartphone. It can be accessed through a QR Code
reader app or through a camera in most of the latest and
updated smartphones.

QR Code comes to Soneri Roshni

Example of a QR Code

And

How it works?
Step 1: Download the ‘Zappar’ app from Google Playstore
(Android) or Apple Appstore (iOS)
Step 2: Make sure you are connected to internet (3G or Wiﬁ)
Step 3: Scan the Zap Code using the zappar application
Step 4: Witness the magic based on Augmented Reality
Innovating the Soneri Newsletter by introducing
Zap Codes
With the introduction of Zap Codes to our Soneri Roshni
Newsletter, we are moving further in the world of
Digitization. In order to increase our reach and far surpass
the conventional way of marketing, we at Soneri Bank
strongly believe in innovation and the acceptance of new
technology. This enables us to cross all the barriers and
reach the masses in support of our traditional marketing.
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How it works?

A total of seven major campaigns were executed during
the six-month period, starting with Mehnat Wasool and
Sonehra Pakistan campaign in September, Soneri
Asaan Account in October, Soneri Car Finance in
November and December, Saving Thar Project in
January, and PSL 2016 plus Soneri Ikhtiar Business
Account in February. The campaigns were well-received
by our social media audience as it heightened customer
interest and curiosity about the products and activities
beings advertised. Two types of posts were shared on
Facebook and Twitter, product posts that served to
increase knowledge and awareness about the banking
services being promoted and generic posts that aimed at
generating engagement and talkability, both about the
brand and products advertised.

Step 1: Download the QR Code reader app from Google
Playstore (Android) or Apple Appstore (iOS)

2,65,000
2,60,000
2,55,000
2,50,000
2,45,000
2,40,000
2,35,000
2,30,000
2,25,000
0

Sep

Oct

Nov

Dec

Jan

Feb

Mehnat Wasool and Sonehra Pakistan campaign

Engagement Rate (%)

Step 2: Scan the QR Code to access the information

Soneri Asaan Account campaign

We have introduced a QR Code at the back of
Soneri Roshni Newsletter so that smartphone
users can directly access our website
for any information.
Below is the QR Code that has been enabled to access our
website www.soneribank.com.

Lifetime Total Page Likes

Soneri Car Finance campaign
Saving Thar Project
Sep

Oct

Nov

Dec

Jan

Feb

Pakistan Super League 2016 and
Soneri Ikhtiar Business Account campaign
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Digital Campaigns September 2015 to Feburary 2016

Soneri Mehnat Wasool

Pakistan Super League 2016

Soneri Ikhtiar Business Account

Thar Campaign

Soneri Car Finance

Soneri Asaan Account

Sonehra Pakistan
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#Sonehra Pakistan
Sonehra Pakistan was Soneri Bank’s Defence Day
Campaign that highlighted the nationalistic spirit of
Pakistanis by bringing people together on social media to
discuss what Pakistan means to them. A total of 49,582
people were engaged on Facebook during this two-day
campaign which contributed to garnering 544 new page
likes as the content reached to 393,404 unique users.
The campaign also caused a lot of hype on Twitter as 1,156
users engaged with the two-day campaign, generating
4,752 tweets. #Sonehra Pakistan became a top trend in
Pakistan as the content reached 2 million plus people and
created over 11 million impressions. #SonehraPakistan
trended No. 1 in Karachi and No. 4 in Pakistan on
6th September.
As part of Defence Day celebrations, a Sonehra Pakistan
video was also exclusively shared on Facebook that
displayed people’s opinions on what Sonehra Pakistan
meant to them. The video received a promising response
on Facebook as it reached a total of 385,229 people. The
video received 55,499 views from people who watched the
video after clicking it and it garnered a total of 2,379 likes,
88 comments and 331 shares from our social media
audience. Overall, the Sonehra Pakistan video was a huge
success as it served to further Soneri’s Defence Day
campaign, establishing top-of-mind recall among
customers regarding Soneri’s image as a proud and
nationalistic bank of Pakistan.

Conversations about Sonehra Pakistan
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Soneri Car Finance Campaign

Soneri
Car Finance 2015
Soneri Car Finance was the focus area in 2015. Portfolio
grew from Rs. 970 Million in December 2014 to Rs. 1,745
Million in December 2015 (a growth of 80% over
December 2014).
Soneri Car Finance Sales for the 4th Quarter 2015 stood at
Rs. 388 Million and Sales for December 2015 (i.e. Rs. 166
Million) was the highest-ever sales in a single month since
its launch. Soneri Car Finance sales stood at Rs. 1,307
Million for throughout the year 2015

1,900
Rupees in Million

The following Top 15 Branch Managers have been
awarded the Certiﬁcate of Achievement based on their
excellent performance in Soneri Car Finance Sales during
the 4th Quarter 2015:
S.#
1
2
3
4

Soneri Car Finance Portfolio Outstanding

5
6

1,700

7

1,500

8

1,300

9

1,100
900
Dec-14 Jan-15 Feb-15 Mar-15 Apr-15 May-15 Jun-15

Jul-15 Aug-15 Sep-15 Oct-15 Nov-15 Dec-15

Outstanding
Figures in Million

Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
2014 2015 2015 2015 2015 2015 2015 2015 2015 2015 2015 2015 2015 Growth

Outstanding

Top 15 BMs

970 1,013 1,079 1,165 1,242 1,314 1,409 1,429 1,462 1,514 1,567 1,627 1,745

Name of Branch Manager

Group

Aamir Ali Khan Latifabad Branch Hyderabad (0059)

South-II

Muhammad Akram Khan Main Branch Karachi (0002)

South-I

Rasheeda Sahito Qasimabad Branch Hyderabad (0208)

South-II

Chaudhry Shakeel Ahmed Manga Mandi Branch Lahore (0102) Central-II
Majid Hussain Junejo Suparco Branch Karachi (0051)

South-I

Haris Hameed Deh. Sonhar Branch Badin (0151)

South-II

Khurram Rashid Bahawalpur Branch (0069)

Central-II

Vinod Kumar Deh Udhi Thul (0239)

Hassan Abbas Gulshan-e-Hadeed Karachi (0106)

South-II
South-I

10 Shahid Ali Chachar Ghotki Branch (0230)

South-II

12 Asghar Ali Peoples Colony Faisalabad (0070)

Central-II

11 Zahid Hanif Butt Mirpurkhas Branch (0197)

South-II

13 Iqbal Pir Bukhsh Main Branch Hyderabad (0006)

South-II

15 Sanjay Kumar Bajaj Kandh Kot Branch (0240)

South-II

14 Mir Asif Rafiq Defence Branch Karachi (0032)

Soneri
Car Finance
Digital Video

Soneri Bank executed an extensive campaign for Soneri
Car Finance on its social media platforms from November
through December. The campaign was comprehensive as it
highlighted all features and characteristics of the car ﬁnance
program using product and generic posts on Facebook and
Twitter, all of which served to generate awareness,
interaction and eventually leads for Soneri Car Finance.
A total of 229 potential customers were generated from a
45-day ad campaign on Pak Wheels and Soneri website
via our social media platforms. The content shared on the
page during the two-month campaign reached a total of
175,770 people and generated 18,781 active user
interactions in the form of likes, comments, shares and post
clicks. Overall, the social media campaign was
well-received by the fans who showed a great deal of
interest in Soneri Car Finance. Generic content, posted
alongside product-centric content, served to help break
down the concept of car ﬁnance to help people understand
the product better while also garnering a great deal of
engagement through interactive posts.

South-I

80%

Recognizing the Top Performers
Top 5 RHs
The following Top 5 Regional Heads secured the highest
volume of Soneri Car Finance Sales during the year 2015:
Name of Regional Head
Khaleeq Ur Rehman
Sameeullah Siddiqui
Farhan Hassan
Zeeshan Mustafa
Muhammad Ajmal Haidri

Group
South-II
South-II
South-I
Central-II
Central-II

Sales
157.38
145.04
129.02
113.67
97.60

Contribution
(%) in
Total Sales
12%
11%
10%
9%
7%

Just you, your car, and
that brand new feeling
In April, a 13-day Soneri Car Finance campaign was
executed on social media around the car ﬁnance TVC. The
content did extremely well, with the top post reaching over
125,000 people, while garnering 12,389 likes, 136 shares
and 129 comments.

Scan the Zap Code
to view the new Car Finance
digital video.

The car ﬁnance TVC also contributed to generating a buzz
on social media as it received 71,875 video views while
reaching 291,355 unique users online. The video received
892 likes, 60 shares and 19 comments.
A 100 leads were acquired on Facebook alone through this
13-day campaign as people left us their contact details in
Facebook inbox and the comments section.
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Soneri Bank Limited
lets you enjoy that special
feeling of driving a
brand new car.

Leads were acquired through various sources, including the
lead generation form on our website that facilitates quick
application for users interested in car ﬁnance, also,
Facebook inbox/comments that often route people to the
lead form. Leads are recorded directly, along with website

268 Leads

100 Leads

Generated via
lead from
on website
in April

Generated on
Facebook via
inbox/comments
in April

349 Leads

229 Leads

Generated via
lead from on
website from
Jan - Mar

Finance Lead Acquisition
A total of 970 leads have been generated for Soneri Car
Finance via digital platforms over a 6-month period. 870 of
these leads were acquired via a lead generation form on
the website while the remaining hundred were acquired
directly from Facebook in a 13-day campaign.
The following is a timely breakdown of the 970 leads
acquired: 229 leads acquired from the 45-day PakWheels
campaign from Nov. to Dec., 349 leads acquired from
January to March and 368 lead acquired in April while
24 leads were gained at other times.
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clicks on banners that routed trafﬁc to the lead form. All the
digital platforms interconnect to produce collective results.

Generated from
45-day
PakWheels
campaign from
Nov - Dec

Saving Thar
Project Campaign
Soneri Bank’s initiative to build a dug well in a remote
village in Tharparker was advertised and promoted on our
social media platforms to inform our audience about this
effort as well as to obtain donations for the cause.
The campaign for Saving Thar Project, a collaborative
effort between Soneri Bank, OAKS and Hisaar
Foundation, ran through the second and third week of
January on digital media.
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Soneri Ikhtiar Business Account

The 10-day campaign reached over a million people and
the overall engagement equaled 193,001 as the content
received a consolidated total of 174,808 likes and 378
comments as it was shared 3,181 times.

Soneri Ikhtiar Business Account campaign was bundled
with PSL 2016 for its ﬁrst half and exclusively during the
second half of the campaign which continued through
March. Ikhtiar campaign advertised on social media
following the account’s relaunch on conventional mediums.
The campaign, continued to run into the ﬁrst half of March
and reached over half a million people and with post
engagement of 55,214. (excluding Ikhtiar TVCs stats).

This effort was highly appreciated by our social media
audience. The next column illustrates some of the feedback
we received on the Facebook posts.

Overall, Ikhtiar Business Account campaign created
top-of-mind recall among customers due to its coupling
with PSL 2016. The relaunch effort has been fairly
successful on digital as it had already generated 65
potential new customers through the sign up form on the
website within 10 days.

Pakistan Super League 2016
Soneri Bank sponsored Quetta Gladiators, one of the best
performing team in the Pakistan Super League 2016 that
spanned from February 4 to February 23. Soneri Bank’s
sponsorship and support for the Gladiators was shown
throughout the tournament via posts for every single match
played by the team and congratulation posts for every
victorious game.
This campaign served to associate Soneri Bank’s image as
a brand that supports sporting events that are of great
socio-cultural signiﬁcance.
Our social media audience actively engaged with the
campaign as Quetta Gladiators continued their winning
streak throughout most of the tournament and ﬁnally made
it to the ﬁnals. The content reached about half a million
unique users and approximately 39,886 people engaged
with the content.
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This sponsorship promotion was quite a success on
social media as our audience showed support for our
sponsorship of the Gladiators and actively engaged with
the campaign.

Ikhtiar TVC Performance on Digital
Three Soneri Ikhtiar Business Account TVCs were also
advertised on digital to gain maximum viewership from
our social media audience.
The TVCs, posted in a span of 3 weeks, reached about
3.4 million people on social media, garnering over 0.9
million video views. User interaction with the TVCs was
also phenomenal as a total of 22,835 users engaged
with the TVCs.
TVC viewership was maximized as a wide range of our
social media audience viewed and interacted with the
content, making it a successful relaunch of Ikhtiar
Business Account.
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Other Significant Highlights
A range of social campaigns were also run on our social
media platforms to promote Soneri’s image as a
nationalistic brand that celebrates events of socio-cultural
signiﬁcance. These campaigns also served to increase
engagement on the page as people interact with trending
topics or simply inform fans of new developments and
collaborations on part of Soneri Bank.
Iqbal Day

Soneri Bilingual Website
Soneri’s launch of a bilingual Urdu website was promoted
on social media to inform our customers that an alternate
language medium is available for those who prefer to do
banking in our native language. The announcement was
well received by our audience who appreciated the
initiative that serves to make the website more
comprehensive for a global audience that prefers Urdu as
a language of their web experience. The content was
posted over a period of 3 days and garnered 9,785 in
engagement as it reached 78,284 unique users.

This was a three-day long campaign that celebrated and
paid tribute to Pakistan’s legendary poet and philosopher,
Allama Iqbal. The campaign engaged 3,091 users as the
content reached 22,721 people in a span of three days,
from November 7 to November 9.
Soneri-Daraz.pk Collaboration
T-20 Prediction Champ
The Pakistan vs. England T-20 prediction champ served
to increase engagement on the page by engaging
audience with a guessing game with match-related
questions. Cricket being a wildly popular sport in Pakistan
always increases our content’s viewership, in turn
promoting the talkability of our brand. We also gave out
giveaways to the winners for consistent engagement and
for guessing correct answer to the Prediction Champ
questions. 3,311 unique users actively engaged with the
campaign as it reached 34,795 users.

Yousuf Kerai Musical Show
Soneri Bank sponsored a musical evening featuring South
Asian music with Yousuf Kerai and his ensemble of master
musicians to celebrate the best in fusion music.
The aim and purpose of the group and event is to
reformulate and expand the scope of South Asian Music
by providing a platform for the youth to be inspired and
collaborate with the genre’s maestros. This is a
recognition of South Asian music as an integral part of
Pakistan’s identity.
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Soneri Bank collaborated with Daraz.pk, the largest online
retailer in Pakistan, to facilitate an online shopping
experience for its customers. Through this service,
customers can now use Soneri Bank’s internet, mobile and
ATM banking services to directly pay for their shopping
bills at Daraz.pk.
Motion graphics like GIFs were used to illustrate steps and
procedures for utilizing Soneri Debit Card to pay bills on
Daraz.pk.

New Internet Banking Website
Towards the end of January, we promoted Soneri’s new
and improved internet banking system on social media as
and when the upgrade was launched on the website. The
upgrade featured a new outlook, a more responsive user
interface and several other newly added features like funds
transfer and bill payment to all major utility service
providers. The social media audience responded with
enthusiasm on hearing of an improved internet banking
experience with added facilities and convenience.
The content, posted over a period of 4 days, reached a
total of 184,569 unique users and 24,764 people engaged
with the content.
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Soneri Bank Website
All major campaigns, products and services were
simultaneously executed on Soneri Bank’s website.
Trafﬁc from social media platforms were also sometimes
directly routed to the website to increase viewership of
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the site. Following are some of the banners that were
placed on the site, aligned with campaigns that ran on
social media.
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Soneri Pakistan Day
Selfie Contest
In March 2016, Soneri Bank carried out the Pakistan Day
Selﬁe Contest campaign on social media to celebrate
Pakistan Resolution Day with the fans. The competition
received an overwhelming response throughout the 5-day
campaign as 98 fans shared selﬁes of their Pakistan Day
celebrations either with a Pakistan monument or with their
family and friends.

Winners of the
23rd March
Selfie Competition
The Pakistan Day Selﬁe Competition received a massive
response out of which 5 winners were chosen. The winners
were invited to Soneri Bank for receiving their prize.

The content from the 5-day campaign was seen by more
than 399,151 unique users and a large number of fans
actively interacted with the content that collectively
received 53,833 likes, 419 shares and 224 comments
during the campaign. In addition to this, our Facebook
page gained 1,022 new followers in the 5 days that the
Pakistan Day campaign was run on social media.
The campaign successfully served to highlight Soneri
Bank’s image as a nationalistic brand effectively
participating in events of socio-cultural importance.

The ‘Best Selfie’ captured at the Frere Hall, Karachi on 23rd March 2016. (Courtesy: Sarmad Qureshi)
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